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MonorpapuuHUAT TPYyJ, NpeICTaBeH KaTO OCHOBEH (B KaueCTBOTO MY Ha XaOWJIMTIIMOHEH)
apryMeHTHUpaHO U3CIIeBa BaXKHATA 32 TypH3Ma MpobiieMaTHKa BB BpPb3Ka C KOHKYPEHTOCIIOCOOHOCTTA,
MIPEACTaBANUKN METOAOJOTHS 3a aHajiM3 M JMAarHOCTHKAa, Taka 4e Ja ce CIocoOCTBa Mmpoleca Ha
CTpaTeruyecko ocurypsisaHe. PaspaboreH kato MoHorpadus, TpyIbT ce OTIMYaBa ChC CBOSTA
CTPYKTYpa, ChCTOSIA Ce OT BbBEACHHUE, MEeT YacTH, U3BOAU M 00OOLIeHNUS, M3MOI3BaHa JIUTEpaTypa.
Baxxna cpcTaBHa 4acT Ha M3CIIEABAHETO Ca U METTe NPUIIOXKEHHs1, 00001IaBaIly eMITUPUYHNS MaTepHal,
M3MOJI3BaH 32 HY)KJUTE Ha aHAJIN3a M TUarHOCTHUKATa.

OTxpenHUTE MeT YacTH MPEACTaBIsIBaT 000COOEHH MOIYCH, KOUTO B CBOSITA ISUIOCT, 3a/JaBaT
n3cJeaoBaTeNcKaTa paMKa U oA4epTaBaT 3HAYMMOCTTa Ha (PaKTOPHUS aHAIIM3, IPUIIOXKEH 32 HYKIUTE
Ha TypHCTHYECKaTa MHAYCTPUS, aHAIM3a M AMAarHOCTHKATa Ha KOHKYPEHTOCHOCOOHOCTTa. B TsX ce
MPEACTaBAT CIEUUPUKUTE HA TypHU3Ma M TypHUCTHYecKaTa JecTHHauus. M3cienBaTt ce u ce u3iarar
MO3UTHUBHHUTE M HEraTUBHU €(EeKTH OT pa3BUTHETO Ha TypusMa. Pasriexaar ce omie W pa3iuuHUTe
KnacupuKkanMu 3a TypPUCTHYECKaTa JECTHHALUS KaTo JIOKamu3alus Ha TOTpedsBaHETO Ha
TYPUCTUYECKUTE YCIYyTrd. 3a WU3SICHABaHE HA TYPUCTUYECKOTO HIKMUBABAHE C€ MpoydBa 0a30BUA
TEPMHUHOJIOTHYEH anapar 1 ca pa3rpaHU4eHr OTTOBOPHOCTUTE HA 3aMHTEPECOBAHUTE OT Pa3BUTHETO HA
TYPUCTHUYECKATA JIECTUHAIUS CYOCKTH.

CrenMajaHO BHUMaHUE B MOHOTpadUuYHUA TPYJ € OTAEJCHO Ha MPUOMHUTE Ha CHUCTEMHHS H
(haKTOpHUS aHATM3H MPH AETAMIHO NMpeAcTaBsIHe Ha HAIMYHATA HAy4YHA JINTepaTypa Mo TeMaTUKaTa U
M3BEXIAHETO Ha TEH/ICHIMUTE B Pa3BUTHETO M. AKIIGHTHT € IOCTaBEH BbPXY MPUIOKHUTE acleKTH Ha
(haKTOpHUS aHANHU3 BHB BPb3Ka C KOHKYPEHTOCIOCOOHOCTTA B TYpU3Ma U TYpUCTHYECKATa JeCTUHAIIHS
KaTo HEeroBa MPOCTpaHCTBeHa uaeHTH(uKanus. Ha Tasum 6a3a ca DMarHOCTHLMpPaHU peNlanuuTe Ha
KOHKYPEHTOCHOCOOHOCTTa C YJOBJIETBOPEHOCTTa HAa TYPHUCTHTE, TYPHUCTUYECKOTO H3KHBSIBAHE H
MIPUBJIEKATEIIHOCTTA Ha JIECTUHALIMATA, KAKTO M T&KECTTa Ha OTACITHUTE ()aKTOPH, TIOBIHSABAIIM TH.

W3cnenBann W pa3kpuTH ca H3MEpPEHHMATa Ha YIOBIETBOPEHOCTTa OT TYPUCTHUECKOTO
MpeAsiaraHe 3a AeCTUHALUS bhirapus 1 0cOOEHOCTUTE Ha TYPUCTUUECKOTO U3KUBsABaHe. HanpaBeHu ca
W3BOJIY N0 OTHOIIEHHE Ha JECTUHALIMOHHATAa KOHKYPEHTOCIOCOOHOCT M YCTOMYMBOCT. 3aKirouana ce,
ye cpefiaTa, B KOSITO C€ pa3BMBa TYpU3Ma € CHJIHO TMHAMHWYHA ¥ TOBa IPOBOKUPA ChbCTOSHMS Ha 3arjaxa
Y HECUT'YPHOCT U 3a J1a C€ TIOCTUTHE YCTOWYMBOCT M CTAa0MIIHOCT, HHAYCTPUATA Ha TypusMa B beirapus

TpsiOBa J1a cenBa sICEH Kypc Ha Pa3BUTHE U YIIPaBJIeHHE 0 OTHOIICHHE HAa KOHKYPEHTOCIIOCOOHOCTTA.



C orzen Ha TOBa, ce Ipejyiara MoAXo 1 3a LeJIEHACOYeHO OPUEHTHUPAaHE Ha CTPATErMYecKOTO MJIaHUpaHe
B KOHTEKCTa Ha KOHKYPEHTOCHOCOOHOCTTa, ChOOpa3eH W MOCTaBEH B PAMKUTE Ha YCTOWYHMBOCTTA.
Konctpynpan e HapoueH Moiell, HHTepIIpeTHpalll HOCTaHOBKAaTa Ha KI'bCTEPHUSI TOAX0/] KbM TYpU3Ma,
BBB BPB3Ka C KOHKYPEHTOCIOCOOHOCTTA, HEIHOTO MOCTUTaHe U TOAIbp)KaHe C aHTAKUPAHE HA BCUYKH
3aMHTEPECOBAHM CTPAaHM B CEKTOpa. 3alUTaBa c€ MO3UIMATA, Y€ MPHUBJIEKATEIHOCTTa Ha
TYpPUCTHUECKATa JCCTUHAIU, YCHEIIHOTO NO3UIMOHMpaHEe Ha TYPUCTUYECKUS NPOAYKT U
KOHKYPEHTOCIOCOOHOCTTA B TypHU3Ma ca B3aMHO CBBP3aHU U 00yCIaBsy ce. ABTOpOBaTa MO3ULIHUATA
e, 4e 3a Ja ObJe KOHKYPEHTOCIIOCOOHA TYpHUCTHYecKaTa JECTHHAIMA, BCHUKHA 3aWHTEPECOBAHH OT
HEHOTO pa3BHUTHE CTpaHH cJelBa ¢ OOLIM YCHIWS Aa WACHTU(UIUpAT EeIEeMEHTUTE, OMpeNeNsII
JIECTUHALMOHHMSA OOJIMK: OT IbPBONPUYMHHUTE, MPOBOKHUPAIN TYPHCTHYECKHS HHTEpeC KbM IaleH

palioH 10 NpeasaraHuTe yCIyTH U MOAAbPKAIINUTE NeHHOCTH.

I1. CamocTosiTe1Hr MOHOTpadun

CrankoBa, M. (2009). YcbBbplIeHCTBaHe YNpPaBJIeHHETO Ha TYPHCTHYECKATA JAeCTHHaLMWS,
M3parenctBo ,,ABanrapa-Ilpuma®, Copus, cc. 386, ISBN 978-954-323-597-1

MoHorpaduuHUAT TPYA HW3CIEABA OCHOBEH AacCleKT 3a Typu3Ma, KakbBTO €
KOHKYPEHTOCIOCOOHOCTTa Ha TYpUCTHYECKaTa IECTUHALMSA U HEHHOTO nmoBuiaBaHe. CTPYKTypHUpaH €
OKOJIO eKCIUJIMKALUS Ha TEOPETUYHUTE BBIIPOCH Ha TypHCTHYECKaTa NECTUHAIIMS 1 TI0JI3Ba U 000011aBa
oULIMAHI CTATUCTHYECKH HaHHH, BB3 OCHOBA Ha KOWTO M3BEXIa KOHKPETHH TeHAeHUUH. OTIEIHO
BHUMAaHHUE € MPEAOCTaBEHO Ha METOAOJIOTHUECKUTE BBIIPOCH BBB BPB3Ka ¢ KOHKYPEHTOCIIOCOOHOCTTA
Ha TypHCTHYecKa JecTHHauus. PazpaboTkaTta mpeniara yChbBBPIIEHCTBaHA METOMOJIOTHS 32 OLCHKa
KOHKYPEHTOCIOCOOHOCTTa HA TYpPUCTHYECKaTa J[JECTHHAIMs, Oa3upaHa Ha MeETOAOJOTHYECKHs
MHCTpyMeHTapuyM Ha npod. Manon PubGoB 3a aHanu3 U OlleHKa Ha KOHKYPEHTOCIIOCOOHOCTa Ha
TypucTHUecKus NpoAykT. DokychT obaue, e MOCTaBeH BHPXY aHAIM3a HA KOHKYPEHTOCIOCOOHOCTTa
KaTo KJII0OYOB KOMIIOHEHT Ha METOJMKaTa 3a aHaJM3 Ha TypHCTHYecKaTa JAeCTHHAIMA. 3a Hy)KIUTE Ha
pa3paboTkaTta ¥ C LeN WIIOCTpUpaHe Ha aBTOPOBOTO MPEIJIOKEHHE ca OLUEHEHH M CHIIOCTABEHH 7
TYPUCTHUUYECKU IECTUHAIIMHY - KOHKYPEHTH, B pAMKHUTE Ha peTHOH EBpona. AHaIu3bT € 3a IeCTUHALIUNTE
bancko, boposenr n IlamnopoBo B bovarapus, Tupon B ABctpusi, Koptuna n’Ammneno B Uramus,
Kpancka I'opa B CioBenust u Yaynar B Typuwms. EMoupuduHata gact Ha u3cieBaHeTo € Oa3upaHa Ha
OLIEHKa MO IIEeCT mapameTbpa, Taka 4e J1a ce YyCTaHOBH M3MEHEHHETO Ha KOHKYPEHTOCIIOCOOHOCTTa Ha
nectuHanusl baHcko, B chliocTaBka ¢ KOHKypeHTuTe M B EBpomelicku miad. IlapanenHo Ha Hes e
NPEAJIOKEH M aHalu3 Ha KOHKYPEHTOCIIOCOOHOCTTa Ha TYpHCTHYECKaTa JECTHHAIMs Ha HUBO
JeCTUHALIUSA-IbPKaBa, M3BeNeH upe3 HMHIekca 3a KOHKYPEHTOCIMOCOOHOCT Ha TypHCTHYECKaTa
WHIYCTpHUS, IPeACcTaBsH OT CBETOBHUS HKOHOMUYECKH (OPYM.

W3cnenBanero ouepraBa TEHAEHLIMH, C OCHOBHA II€Jl, J1a MJIIOCTpUpPA METOJIMKATA 3a aHAJIu3

KOHKYPEHTOCIOCOOHOCTTa Ha TypHCTHYecKaTa AecTuHauus. M Thil kato (OKychT € AeCTHHAIHA



Bancko, ce mpennaraT cTpaTernuecky BapHMaHTH 3a yChBBPUICHCTBAHE Ha YIpaBleHUETO M. basupanu
ca Ha MPOAKTUBEH CTPATETMYECKH MOJXOA MpPU OTUYUTAHE HA WHIMBUIYAJIHUTE MHTEPECH M IIENU Ha
3aWHTEPECOBAHUTE OT Pa3BUTHETO HA JECTHHAIMATA CTpaHU. [l0-KOHKpETHO, anmpoOHWpaHH ca JBa
KpailHU CIieHapHs 3a YChBBPIIEHCTBAHE YIPABICHUETO Ha JEeCTHHALMsA BaHCKO - yChBBpIIEHCTBAaHE
YIIPaBIICHUETO Ype3 Pa3BUTHE HA alNTepHATHUBHH (OpPMHU Ha TYPH3BM U Upe3 Pa3BUTHE Ha KOHTPECEH M
¢dectuBaneH TypusbM. M3BeneHN ca MOMBUTE U HEraTHBUTE OT BB3MPUEMAHETO UM. Y CTaHOBEHO €, 4e
HUTO €IUH OT TSX HE € B CbCTOSHHE /1a OTTOBOPH Ha 3MCKBAHUSATA 32 YCTOWYUB TYpU3bM. Y CTONUNBUSAT
TYpU3BM TPsAOBa J]a MMa YCTOHYMBH pE3YNTaTH, BAIMIHM 3a IpylaTa OOIIHOCT HAa TEPUTOPHUITA Ha
JIECTUHALIUATA, U KOSTO € Hal-BayKHO, TPsIOBa J]a OCUTYPH YCTOMYHB pacTeX Ha MKOHOMHKATA. 3a IeNTa
€ TIPEJIOKEH TPETHU CIIEHApUii - HacOUeH KbM Pa3BUTHE Ha JECTUHAIUSTA KAaTO IUI0, HE KbM OTJAEJICH

CErMEeHT, NPH KOWTO MIAHUPAHETO U CTPATEruaTa uMaT BIMIHOCT 3a Is1aTa i TepuTopusl.

II1. MoHorpaguu B CbaBTOPCTBO

CrankoBa, M., C. Kupujos (2011). Ctparernu 3a yCTOWYHUB TYPH3bM, YHHBEPCHUTETCKO
uznareiactso npu I0O3Y ,,Heoput Punckn”, baaroesrpan, ISBN: 978-954-680-794-6, cc. 256 ot
KOHNTO cOOCTBEHO aBTOPCTBO Ha cTp. 4-43; 156-233.

ChabpkaHHETO Ha MOHOTpad MIHUS TPYJ € pa3lpeieNieHo B TllaBuTe: Berpnurennu nymy, ,,3a
nmpupojgaTa Ha YycToM4MBOCTTa”, ,,.XaoChT Karo MPOEKIUS B CBBPEMEHHUS Ta3apeH pen’,
,»3AKOHO/IaTeIHN HOPMHU U NIPAKTHKH BBB BPb3Ka C YCTOHUMBUS TYpU3bM, ,,EKOTYpHU3MBT B KOHTEKCTa
Ha ycToWduBocTTa”, ,,OTHOCHO MOTEHIIMAaja 32 Pa3BUTHE Ha EKOTYPU3bM B 3aLIUTEHUTE TEPUTOPUH,
.| lOCTAHOBKa Ha Tpo0JieMa 3a YCTOMYMBOTO yIpaBieHHWE Ha Typu3Ma’, 3akimoueHue u M3non3BaHa
JIuTepaTypa.

PasmpeneneHneTo UM MeEXIy aBTOpUTE € HaNpaBeHO B HA4yalloTO Ha paszpaboTkata. M.
CrankoBa e pa3paboTuiia mbpBa U 1eTa raBa. B Tax e u3BbpiieH noApoOeH aHaln3 Ha TeUHUIUH 32
YCTOHYMBOCT, YCTOWYMBO Ppa3BUTHE, YCTOMYMB TYpPH3bM, EKOJOTHUEH TYPU3BM M peiuna ApYyrd
TepMHHU. 3cneaBaHu ca MEXIyHapOAHM W HAIlMOHAJIHM 3aKOHOAATEIHM HOPMH, JOKYMEHTH U
MIPaKTHKH, Kacaelly Olla3BaHETO Ha OKOJIHATA Cpea, YCTOMUNBOTO pa3BUTHE, YCTOMUMBHS TYPU3BM U B
YaCTHOCT eKoTypu3Mma. KOHKpeTHO ca pasriieflaHd €KOJIOTMYHHS, €0 M CEJCKUS Typu3bM. B
TypUCTHYECKaTa TpakTHKa Te ce Ipuemar 3a ,,0TTOBOpHa” QopmMa Ha TypH3bM, KOHIIENTYaTHO
OpHEHTHpaHa KbM CH3/IaBaHE Ha CHTYallH, IIPH KOMTO 00EKTa Ha Typu3Ma — KOHTaKTa ¢ MpUpojaTa,
OLICHSBAHETO Ha MPUPOJHATA KPAacOTa, YyBCTBOTO HA CHOKOMCTBHUE, 10OPOTO (PU3MIECKO CHCTOSHUE U
mp. — € BE3MOXKHO J1a ObJie TpeanaseH oT oTpuuarenHu BiausHus. C orjien Ha ToBa, 4Ye Tpenjaratr
3aJI0BOJISIBAHE Ha MOTPEOHOCTHTE Ha MOTEHIUATHHUTE TYPUCTH IO NPUPOAOCHOOpa3eH HadUH ca

MIPEACTaBEHH BB3MOKHOCTH M JJOOPH MPAKTUKH 32 MPAKTUKYBAHETO HM.

IV. Y4yacTue B KO1eKTHBEH MOHOrpadguieH Tpyq



Stankova, M. & S. Kirilov (2019). ENVIRONMENTAL EDUCATION AND EDUCATIONAL
SUSTAINABILITY (THE CASE OF RILA NATIONAL PARK, BULGARIA). CHAPTER
FOURTEEN in Research, Development and Education in Tourism, Cambridge Scholar
Publishing, ISBN (10): 1-5275-3719-6, ISBN (13): 978-1-5275-3719-4, pp. 228-240,
https://books.google.bg/books?hl=en&Ir=lang en&id=312pDwAAQBAJ&oi=fnd&pg=PA228&0
ts=yh8Z9JzNS &sig=DnOJ-- wZYn90zOSEpQXeFI8HhU&redir_ esc=y#v=onepage& q&f=false
[IpobaeMbT 3a YCTOMYMBOTO pa3BUTHE M ONA3BaHETO Ha OKOJHATa CpeAa CTOM Tpen
ChBpEMEHHATa YOBEIIKA IMBUJIM3ALUSA, NPUAOOMBAMKM C TEUEHHWE Ha BPEMETO BCE IO-TOJsIMa
aKTYyaJHOCT U OCcTpoTa. BriusHuero Ha ekonorndHus GakTop BbPXY OOLIECTBEHHS JKUBOT, BbB BCHUKHUTE
MYy H3MEPEHHS Ha WKOHOMHYECKH, MOJUTUYECKH, COLMAJeH, OMOJOTMYeCKHd U Mp., CTaBa BCE IO-
ocezaemo. OT japyra crpaHa, ,,yCTOHYHMBOTO™ oOpa3oBaHue, OW CIEIBajgo Jia € MPUOPHUTET 3a
Breirapckata oOpa3oBarenHa cucTeMa, OPHUEHTHpAlKH y4eOHOTO ChIbp)KaHHE KBbM MPAKTHYECKH
MporpaMu M JIOOpU MPAKTUKH 1O CHOTBETHUTE O0pa30BaTENHHM O0JIACTH, MOCTABEHU BBHB BPB3Ka C
ycroifunBoctTa. Olie TmoBede, Ye MpU BBBEXKIaHEe Ha CHIIBTCTBAIIO CIENHAIM3UPAHO O0ydeHHE IO
YCTOWYMBO Pa3BUTHE C€ CH3/AAaBAT MPEANOCTAaBKM 3a (OpMUpaHE Ha TO-OOIIMPHO M 3aIBJIOOYEHO
M3ydaBaHe Ha BBIIPOCUTE CBBP3aHU C IPUPOATa, KYITypaTa 1 TAXHOTO OMa3BaHe KaTo OKOJIHATA Cpefa.
Topceliku MO3UTHBHHUTE NMPUMEPH, Taka 4ye Jla ce 3aJaJe MocoKaTa Ha HyXHaTa oOpa3oBaTenHa
TpaHcopManus, u3cienBaHeTo ce (OKycupa BBPXY yCTaHOBeHaTa B HammonameH mapk ,,Puma“
MPaKTHKa Ha MPOBEKAAaHE HA WHTEPIPETaTHBHU 3aHATUS MO YCTOWYMBO OOpa3oBaHWE WIM T.Hap.
o0Opa3oBaHKe MO OKOJHA cpema. M3cienBaHeTo Mo Temara MOKa3Ba, 4Ye MOTEHIHATHT Ha MOJ00HH
MIPAaKTUKHU BCE OIIE He € JOCTaThYHO W3MOJ3BaH B CHIIECTBYBAIUTE Y HAC 00pa30BaTEHU MPAKTHKH,
KOETO OT CBOS CTpaHa MpaBH BaKHO MPEACTaBIHETO UM MpeJa ChOTBETHUTE 3aMHTEPECOBAHU CTPAaHU U

pelieBaHTHU MYOIHKH.

Stankova, M., R. Pashova (2019). IMPROVING OPPORTUNITIES FOR ECONOMIC
DEVELOPMENT IN PROTECTED AREAS IN BULGARIA THROUGH SUSTAINABLE
TOURISM, Thematic collection of the papers of international significance “ ENHANCING
COMPETITIVENESS OF NATIONAL ECONOMIES AND ENTERPRISES”, Ni§, pp. 87-108,
ISBN: 978-86-6139-183-5

UzcnenBanero mma 3a Len Ja MPEACTaBU OCHOBHUTE XapaKTEPOJOTHMYHH OCOOEGHOCTH Ha
YCTOMYMBOTO pPa3BUTHE M YCTOWYMBMS TYpU3bM, U B CHOTBETCTBHE C pEXKHMMa Ha 3alIUTEHUTE
TepuTopuu B bbarapus u ympaBieHCKHUTE MM IUIAHOBE, J]a YCTAHOBU M TIPEAJIOKH IPETNOPBKU 32
noo0psiBaHe Ha BB3MOXKHOCTUTE 32 MKOHOMUYECKO Pa3BUTHE B TAX Upe3 Pa3BUTHE HA YCTOMYMBH
TYPUCTHUECKH NPaKTUKU. DOKYCHT Ha H3CIEABAHE € IOCTaBEH BBPXY aHalIM3a Ha IUIAHOBETE 3a
yIIpaBJIeHNE Ha MPUPOIHUTE U HAIIMOHAJIHU MTAPKOBE B CTPaHATa U 3aJI0’KEHUTE B TSIX AEWHOCTH, KOUTO

BOOAT MO0 IIOBUIIaBaHE Ha HWKOHOMHUYECKATa AKTHUBHOCT Ha MNPWISKAIIUTE TCEPUTOPUH. B



METOJOJIOTUYHO OTHOLICHUE € OCBIUIECTBEH MpEeryie] Ha HOpMaTUBHATA ypenda U Crelualu3upaHuTe
myOJIMKaKu MO TeMaTa, KakTo M ce OOpaBH C METOAWTE Ha HAONIOJCHMETO, eKCIepTHaTa OLEHKA,
cunreza 1 SWOT ananuza. OOexT Ha H3ceqBaHe ca MPEAM BCUYKO KATETOPUUTE HALMOHAIHH H
MPUPOAHU ITapKOBe, THH KAaTO 3a TAX CE€ YCTAHOBsABA JOKyMEHTaJlHa OO0E3MEeYeHOCT W J00pe
CTPYKTYpUpAaHH U palOTely aJAMUHHCTPAllM, KOUTO Ja MPEeNoCTaBiIT HeoOXoauMmaTra IbpBHYHA
uH} opMaIys.

YcraHoBH ce, 4e BbB BCHUKH IUTIAHOBE 32 YIpaBiIeHHE HA HAIMOHAIHUTE U MPUPOAHU NApKOBE
B bpirapus Ha TypusMa e oTAeneHo crenuanio Micto. OT HampaBeHUTE aHAJIU3H € BUAHO, Y€ BCHYKH
3alIUTEHH TEPUTOPUM B CTpaHaTa NPUTEKABAaT H3KIIOYUTENeH TYPUCTUYECKH TMOTEHIMalL 3a
Ch)KaJeHHe, BCE OIIe JIMICBA aJleKBaTHA IbpKABHA M PETHOHAJHA MOJMTHKA KbM TE3H TEPUTOPHUH,
KOUTO YEeCTO CTaBaT JKEpTBAa HAa HMKOHOMHYECKH WHTepecH. [Ipu Bce TOBa, BBB BpB3Ka C TIAX Ce
YCTaHOBSBAT Pa3HOOOPa3HHU BE3MOKHOCTH CBHP3aHU C HKOHOMHYECKH M CTOTIAHCKH MOJI3H 32 MECTHOTO
HaceJIeHHe Ype3 pa3sBUTHETO Ha YCTOWYMB TYypuU3bM. B pesynraT, M3clelBaHETO CIOcoOCTBa 3a
M3BEXKJaHE HA KOHKPETHH BB3MOXKHOCTH 32 MKOHOMHYECKO Pa3BUTHE B Pa3TIISKIAHUTE 3alIUTCHH
Teputopud. MneHTUHUIMpa CBHIIO Taka W HEOOXOAMMOCTTa OT TPHJIAraHeTo Ha HWHOBAaTHBHU
YIIPABICHCKH MOJIENN 32 OCUTypsIBAHE Ha YCTOMYMBOCT B MKOHOMHYECKOTO Pa3BUTHE B 3aLIUTCHUTE

TEPUTOPUH.

CrankoBa, M. (2018). Ilocturane Ha ycTOIH4YMBOCT, CTAOWJIHOCT, CHTYPHOCT B TYPHU3Ma NPH
B3aMMO/IeiiCTBHE ¢ TapaMeTPUTe HA KOHKYPEHTOCIOCOOHOCTTA (HAa TYpHCTHYeCKaTa
JleCTHHANUSA), B KOJIEKTHBeH MoHorpaduden Tpys ,,Y CTOHYHUBO PA3BUTHE,
YIIPABJIEHUE U IINTAHUPAHE®, Yaus. Uznarencrso ,Heoput Puickn®, baaroesrpan,
ISBN 978-954-00-0181-4, cc. 50-62

HapactBamure ponsi W 3HaueHHE Ha CEeKTOpa Ha Typu3Mma 3a rjo0ajHaTa MKOHOMHUKA H
00IIECTBO, €JHOBPEMEHHO C BCEOOXBATHOCTTa HAa IMPOCTPAHCTBEHOTO MY pPa3IIMpEHHE, MOpaxKaaT
MHOKEeCTBO OT mpenu3Bukatencrsa (Bemukosa, 2018). Ilpex TiIx ce H3MpaBiAT TypPUCTHYECKH
JIECTUHALIUK, TYPUCTHYECKH OH3HEC, MPEeBO3Baud, TYPUCTH, MECTHa OOLIHOCT, 3a€JHO C BCHYKH
OCTaHaJM NPEACTaBUTEIN HAa 3aWHTEPECOBAHUTE OT TYPUCTHUECKOTO pa3BuTHe cTpaHu. Hail-BaxHOTO
Cpel Te3U MpeJ3BUKATEeNCTBa 00aue, MPOoabiKaBa 1a O'be MOCTUTaHEeTO Ha YCTOMYMBOCT B Pa3BUTHETO
Ha TypuU3Ma Ha MECTHO, PerHOHANHO, HALMOHAIHO M MEKIyHapoqHo HuBO. Ho, mopamu ¢dakra, ye
ChbBpPEMEHHATa TypUCTHYECKa HWHAYCTpUS € TOJUIO)KEHa Ha  TIOCTOSHHM  BB3JIEHCTBUS,
MIPEAN3BUKATEICTBOTO Ha YCTOWYHMBOCTTAa Beue € OOBBP3aHO M CHIIEBPEMEHHO, 3aBUCHUMO, OT APYrH
XapaKTEePUCTUKH KaTO CTA0MIIHOCT U CUTYPHOCT. IMEHHO MHTPHUT'yBaHO OT JENUKATHUTE ChCTOSHUS Ha
ySA3BUMOCT U YCTOWYHMBOCT HAa TYPUCTUYECKUTE AECTUHAIMM, HACTOSIIOTO M3CJIEIBAHE CH TIOCTaBs 32
LI Aa IPOYYH OHE3H aCHEKTH Ha CUT'YpHOCTTa, KOMTO ca B ChCTOSIHUE JIa MOBJIUAAT YCTOMYMBOCTTA,
KaTo Ha0eNne)Ku MepKH 3a mocTurane Ha OanaHc. OCHOBHUAT aHaJHU3 € HA TYPUCTUUECKH JSCTHHALIUH

Ha HUBO AbprKaBa, KaTo € HU3BCACH 4YpE3 I/IHI[eKCH. 3a KOHKypeHTOCHOCOGHOCT Ha TypucTH4decKara



WHIYCTpHUS, U3TOTBSIH 0T CBETOBHHS MKOHOMUYECKH (popyM. AHANM3upaHu ca AecTUHaALMs bearapus u
YEeTHpH OT NIpeKkuTe M KOoHKypeHTH — ['bprus, Typuwmsa, Xbvpsarcka u Cnoenus. Hampasenure B
pe3ynTaT M3BOAM, Ca OPHEHTHPAHM NpPeAM BCHYKO KbM J0OMBaHE Ha IMO-BUCOKAa CTENEH Ha

I/IH(I)OpMI/IpaHOCT OTHOCHO BB3MOKXHOCTHUTEC 3a MOCTUTAHETO 1 YIIPABICHHUETO HAa yCTOfI‘IHBOCTTﬁ.

Stankova, M. & Drogala, K. (2018). COMPETITIVENESS OF THE GREEK TOURIST
PRODUCT, Thematic collection of the papers of international significance *“, Ni§, pp. 189-209,
ISBN: 978-86-6139-153-8

Typu3MBbT € eINH OT Hal-BaXKHUTE CTHJIOOBE 3a TPHUKUSI HKOHOMHYECKH PACTEX M MPUXOAU.
Karo ce uma npenBua To3u (GakT ¥ KaTo ce UMa MpeBH, Y€ KOHKYPEHTOCIOCOOHOCTTa Urpae BaXKHa
pOJISL 3a pacTeka W Pa3BUTHETO, U3CIEABAHETO OIEHSABAa KOHKYPEHTOCIOCOOHOCT Ha I'bpuus, c 1emn
UACHTH(OUIUpAHEe Ha KIIOYOBUTE BBIIPOCH U MPEAM3BHKATENCTBA B Pa3BUTHETO HA TYypHCTHUYECKATa
MOJUTHKA 3a JeCTUHAUUATA. METOHONOTHUECKUAT amapar, u30paH 3a H3cjle[BaHe Ha
KOHKYPEHTOCHOCOOHOCTTa Ha ['bpLus KaTo TypuCTHYECKa NECTHHAIMSA, U TYPUCTUYECKHUS MPOAYKT,
KOHTO Tpensara, MoXxe Jla ce XapaKTepH3Hpa KaTo KOMIUIEKCEH, BKIFOUHUTENHO U MO OTHOIICHHE Ha
W3TOTBSIHE HA KOHILIENTYaJlHaTa paMKa, ¢ KoATo ce OopaBu. M3momsBar ce KOMMYECTBEHU IaHHH BbH3
OCHOBA Ha aHAJM3M Ha IIBPBUYHU JJAHHU HA ACOLMAIMATA HA TPBUKUTE TYPUCTHIECKU TPENNPUATHS
(SETE) u pmokmagure 3a KOHKYPEHTOCHOCOOHOCTTa B CEKTOpa Ha NBTYBaHUATA M TYypHU3MA,
nyOonukyBaHd oT CBETOBHHS MKOHOMHYECKH (OpYM, KaKTO M OT HaOJIOACHUS M 3aKIIOYECHHUS BHB
BpB3Ka C TPOSBJIECHUS Ha TEHACHIMM Ha MEKAYHApOIHUS TypucTHyecku maszap. IIpum m3zbopa Ha
METOOJIOT Ul ca B3ETH NpeABU/I Cieu(rKaTa Ha LIeTa Ha U3CNeiBaHe, CIIa3BaHeTo Ha IPUHIUITUTE Ha
MPEeNU3HOCT M OO0eKTHUBHOCT. 3cnenBaHero mpenniara BbBEKJaHE Ha paMKa Ha HaIMOHaJHA
TYpUCTUYECKA MOMUTHKA 3a JecTuHauus [ ppuus, Gokycupana BbpXyY pa3pab0oTBaHETO HA HHTETpUpaHa
mporpama 3a pa3BUTHE Ha TypU3Ma, Ha HALIMOHAIHO M PETMOHAIHO HUBO, KOATO I1e ObJIe peaTiCcTHIHa,
MOCTIDKMMA M XapMoHI3HpaHa ¢ nemute Ha EC, 3a ga ce pa3Bue epeKTHBHO TpbhLKaTa TYPUCTHYECKA
UHIYCTpHS U eDEKTUBHO U J]a IOBUIIH CBOSITA MEXAYHAPOAHA KOHKYPEHTOCIOCOOHOCT. [IpoyuBaHeTo
€ TPaKTUYECKH OPHEHTHPAHO [OTOJNKOBA, MOKOJIKOTO € TpeAHa3HAaYeHO 3a BCHYKH, KOUTO ce
WHTEpeCyBaT OT pa3BUTHETO W KOHKYPEHTOCIIOCOOHOCTTa HAa TYPUCTUYECKUTE JECTUHALIWH,
TEH/ICHIIMUTE Ha TYPUCTHYECKUS T1a3ap U HANIPaBEHUTE B TOBA OTHOILICHUE KOHCTaTAllUK U 3aKITFOUEHUS
[0 OTHOIIEHHE Ha JecTWHanus [bpuusa. OpUTHHANHOCTTa MYy NPOMU3THYA OT IIOCTUTAHETO Ha
OfpeJielieH HAaydHH pPe3ylTaTH MO OTHOIIEHHE Ha KOHKYPEHTOCIIOCOOHOCTTa Ha TypHU3Ma upe3
oborarsiBaHe Ha CBIIECTBYBAIUTE 3HAHMS B Ta3W 00JIacT, CbCPEIOTOYCHO BHPXY OMUTA Ha IECTHHAIUS

I'sprus.



CrankoBa, M. (2018). PekpeanuoHHMAT pecypc Ha TypUCTHYecKaTa JeCTMHALHUA, B
KOJIEKTUBEH MOHOTpadu4eH TpyA ,,Pexkpeannsta — HauuH Ha ocurypsisane®, M3garesncka
Kkblia ,,Apanrapa [Ipuma“, Co¢us, cc. 270-317, ISBN 978-619-160-976-5

OdeBuaHO €, Y€ HHUKOS IeJI Ha TypuUCTa He OM ce peanm3upana, ako JMICBaxa
HeoOxoaumuTe pecypcu. PekpeallMOHHUTE pecypcH, ONpEAENsHM KaTo CBhBKYIHOCT OT
MPUPOTHNA U M3KYCTBEHO CH3IAJCHU OT YOBEKa 0OEKTH, ca C OCOOCHO 3HAYCHHE W M3HCKBAT
cnenu(UUeH MOIXOJ TOTraBa, KOTraTo ca TIJIaBHA IPENINOoCTaBKa 3a MPOHM3BOJACTBOTO Ha
TypUCTHYEeCKHS MPOAYKT. Ta3u KkoHcTaTaus 00yciaBs He00OX0AUMOCT OT HAMUpAHE Ha y/lauHa
KOHIIeTITyaTHa (hopMa 3a YCTPOHCTBO U YIpaBJIeHUE Ha TypHCTHUECKATa JECTUHAIHSA, C KOSTO
1a ce 00XBaHaT KIIIOYOBUTE ACHIEKTH Ha PEKpeallMOHHUTE EMHOCTH U YCTOMYMBOTO YCBOSIBAHE
Ha peKpearMoHHITE pecypcu Mo TepuropusTa u. [IpaBmimHOTO reorpad)cko CUTyHpaHe OT CBOS
CTpaHa € MPEANOCTaBKa 32 ePEKTHBHO M3MOJI3BAHE Ha PEKPEAMOHHUTE PECYPCH 3a BCE TI0-
II'BJTHO 33/I0BOJISIBAHE HA MOTPEOHOCTHTE HA HACENCHHETO M PHCTa Ha OJIAroChCTOSHUETO MY,

CAHOBPEMECHHO CBHC C’L6J’IIOI[aBaH€TO Ha IPUHIUITUTE Ha yCTOfI‘IPIBOCTTa.

Stankova, M. & Ivanova, V. (2017). SUSTAINABLE AND COMPETITIVE TOURISM
PERSPECTIVE TROUGH EFFECTIVE TOURISM PLANNING, Thematic collection of the
papers of international significance “Enhancing Micro and Macro Competitiveness —
Possibilities and Limitations”, Ni§ 2017, pp. 101-117, ISBN 978-86-6139-138-5

TypusmMbT € eqHa OT MHOTOTO ACHHOCTH, KOMTO WM3UCKBAT ILUIAHMpaHE U KoopAuHarus. B
MUHAJIOTO IUIAHUPAaHETO Ha Typu3Ma o0aye € 4ecTO HeHOOleHABaHO. KakTo € W 4YecTo cperiaHo
MOTPENIHOTO CXBalllaHe, Ye TUIAHMPaHEeTO Ha TypHU3Ma 03HadaBa IMPOCTO HaChpuaBaHE Ha OTKPUBAHETO
Ha HOBHM XOTEJIM B JaJieHa 30Ha, HAaChbpyaBaHE Ha MOBeYe MOJIETH Ha aBUOKOMIIAHUH, OOJIeKYaBaHE Ha
TPaHUYHHUTE TMPEXOAH C aBTOMOOWJ, pealu3MpaHe Ha NPOMOIMOHANHA KaMIaHWs W CJeJ TOBa
npedposiBaHe HA MPUXOAUTE OT NPUCTUTHANUTE TYpUCTU. OMUTHT HA NECTUHAILIMUTE MPe3 MOCIEIHUTE
JIeCeTHJIETHS TTOKa3Ba, Ye TOBA € HaMBEH MOX0[ 3a pa3BuThe. [IpueMaiiku mogo0HO CTaHOBHUIIE KaTo
OTIpaBHA TOYKA, OCHOBHATAa LIeJI HA W3CIEABAHETO € Ja Ce MPOYy4YH 3HAYCHHETO Ha e(EeKTUBHOTO
IUIaHUpaHe Ha TypU3Ma 3a OCUTYpsBaHE Ha MKOHOMHYECKA M3rojla U YCTOHYMBOCT 3a TypHUCTHYECKA
JIeCTUHAIHSL.

OcurypsiBaHEeTO Ha Ta3H IIeJ ce MOCTUTra Ype3 M3MO0J3BaHE Ha CHUIECTBYBAIATa METOI0IOTHs
Ha TUIAHUPAHETO KaTo MpOoleC HAa KOOPAWHUpPAaHE Ha WHUIMATHBM 3a MOCTUTAaHE HA HOBH YCIIOBHSL.
[onmy4yeHute pe3yaTaTu odepTaBar KIOUOBUTE 00I1aCTH Ha 3HAYE€HUETO Ha e()eKTHBHOTO IUTaHUpaHe Ha
Typu3Ma 3a OCUI'ypsiBaHE Ha MKOHOMHYECKa M3roJla M YCTOHYMBOCT, MOJYEpTaBaiiku, ye TYpPU3MBT
TpsiOBa Ja ce pa3BUBa W YIpaBIsBa MO KOHTPOJMPAH, MHTETPUpPAH M YCTOWYMB HAauMH, OCHOBAaH Ha

no0poro TutanupaHe. [IpakTH4ecKoTO 3Ha4eHHWE W OPUTHHAIHOCTTa My CE W3pa3siBaT Hai-Beue B



W3IONI3BAHETO HA IUIAHMPAHETO KaTO MOAXOJ, MPH KOETO TypH3MBT MOXE Ja TeHepHpa YCTOMYUBH
WKOHOMHMYECKH TIOJN3M 3a JaleH paiioH, 0e3 1Ja Ch3haBa CEPUO3HH EKOJOTWYHH WM COLHAITHH

npobieMu.

Stankova, M. & Vasenska, 1. (2017) IMPROVING DESTINATION MANAGEMENT
EFFECTIVENESS, Nis 2017, pp. 135-160, ISBN: 978-86-6139-136-1

CaeroBHaTa 00LIECTBEHOCT € U3MpaBeHa Mpe] TI00aTHu MpobaeMu, 3acarallid HHTepecuTe Ha
JbpKaBU M OOINECTBEHU CHCTEMHM M CBBP3aHH JIO TOJIIMa CTEICH C YCTAHOBSIBAHE Ha TpacH MHP,
OMa3BaHE Ha OKOJIHATA CPeJla M PEOTBPATIBaHE HA MPUPOIHH OencTBUs. Te, KaKTO U MPOU3THYAIIUTES
OT TAX TOCJIEIUIM, OKAa3BaT CHIIECTBEHO BJIMS HHE BBPXY BCHYKM CTPaHU OT KUBOTA HAa XOparTa.
PecriekTuBHO, MMAT HEMHHYEMH MPOCKIMU BBPXY HHAYCTPUATA HA TYPU3Ma, KBICTO HHUTO EIIHA
TYPUCTUYECKA JIECTUHAIMS HE MOXe JIa O'bJIe HAII'BJIHO 3aIUTEHA OT pa3jMYHN CHTYaIlUU Ha 3ariaxa.

Cpo0pa3siBaiiku TOBa, TJIaBHATA I1€JT HA HACTOSIIIATa Pa3padOTKa € HACOUEHA MPENU BCHYKO KbM
uAeHTU(UIIMPAHE HA CHIIECTBYBAIIMTE U IOTCHIMAHY 3allJIaXH HA MAKPO HUBO — CBETOBHOTO Ma3apHO
MIPOCTPAHCTBO, KAaTO I'M IIPOSKTHPA HA MUKPO HUBO — TYPUCTUYECKATA JIECTHHAIUS, TAKa Y€ J1a YCTAHOBU
MTOIXOISIIIUTE TTOIXO/IU 32 MOBUIIABAHE e) SKTUBHOCTTA HA JIECTHHAIMOHHUS MEHUDKMBHT.

Mertonomnorusra Ha U3CIIENBaHe, OUICHKN ChOOpa3eHa ¢ MOCTaBeHATa Iej, BKIIIOYBA MPEIu
BCHYKO JIMTEPATYPEH MpErJie]], MHIYKIIUS U ACTYKIVsI, Ha0It01eHUe, aHanu3 u cuHTe3. ChIIeBPEMEHHO,
nopaau crnenudukara Ha MpPOyYBaHATA MAaTEpHs, KbM HEsd Ce IPHJIaraT ChII0 NPHHIMUIIUTE Ha
ChOTBETCTBUE, HA JIOMBIIHUTEITHOCT, HA IIPUEMCTBEHOCT U Ha TpaHC(opMarus.

PesynraruTe moka3par, ue 3ariaxuTe, 4acT OT TSAX U3BECTHU, a IPYTU TPYJHO MPOTHOZUPYEMH,
3acTpaiiaBaT MEePUOJMYHO TYPUCTUYECKUTE AecTUHAIMHU. [Ipu Bce TOBa, NECTUHALMUTE MOTraT Ja
MHBECTHPAT B pa3pabOTBaHE HA CTPATErMH 3a OrpaHruYaBaHe Ha eDEKTUTE OT MPOSBICHUETO UM, KAKTO
Y 3a Bb3CTAHOBsIBaHe. V3y4aBaHeTo Ha MUHAIHM CHOUTHS, MOXKE J1a CE U3IT0JI3Ba KaTo 0a30B (pyHIaMeHT
3a MOCTPOSIBAHETO HA AJITOPUTHM 3a OBJIQ/ISIBAHE HA MOJO00HU CHOUTHUS B OBACIIE.

[IpoyuBaHaTa TemaTuKa € OCOOCHO aKTyajiHa 3a MHIYCTPHATA HAa TYpU3Ma, KOSITO € CHITHO
ysSI3BMMa CIPSIMO 3aIlJIaXy U ¢HOBPEMEHHO C TOBa, € BIIeUaT/sIBaIO BUTaHA. [1o TemaTa ca HaITU4HU
nyOnuKaIyu, HO TPU BCE TOBAa TS OCTaBa INOJE 3a HOBU pa3pabOTKH, KAaTO MpakTHYecKara M

OGH_ICCTBeHaTa M T10J13a € OT 3HaUCHUE.

CrankoBa, M. (2017). KpeaTuBHOCT U momyJisipu3upaHe Ha KyJarypara, ['nasa 14 B Enoxu Ha
KpeatuBHoctTa, U3narencka kpma ,,Apanrapa Ilpuma®, Cogus, cc. 213-267, ISBN 978-619-160-
804-1

Boarapus uma orpoMeH MOTEHIMAN 32 Pa3BUTHETO HAa KYNTYpeH Typus3bM. B crpanara Hu ce
HaMHPaT MHOTOOPOMHH HMCTOPUYECKM M KYATYPHU MAMETHULH, KBIIM C YHUKAJIHA BB3POXKICHCKA
apXUTEKTYypa, OCTAaHKHU OT APEBHU I'PaJI0BE, KPEIOCTH, TPOOHHIIM, BIICUATIIIBAILM LIBPKBU U KaTeIPalH.

Yacr ot KYJATYpHUA TYPU3BM Ca MMPa3HUIUTE, oOMYanTe 1 3aHAATUTE B Pa3JIMYHUTE Kpauilia Ha CTpaHaTa



HH, KOUTO Ce Cla3BaT U 0 AHec. MecTHaTa KyXHs, HAPOAHUTE TMECHH W TaHIH, TPAAULUUTE U BCHIKO
OHOBa, KOETO MOKEM J1a 0000IIM ¢ TyMaTa (OJIKIOp, ChILO C€ MPUIHCIIBA KbM KYITYPHHS TYPU3BM.
Tozu 6oraT TYpUCTHUECKH PECYPC, CBBP3aH C OBIrapcKust (poNKIop, ¢ HAIIMOHATIHUS HU OUT U o0MYaH,
MOXeE J1a ce MOJI3Ba B PA3JIMYHU MOCOKH, C IIeJl MOTUBUpPaHe Ha MOTEHIMATHH TYPUCTH U Pa3BUTHE Ha
CHJIEH KYNTypeH Typu3bM. Taka TOCTHTE Ha CTpaHaTa HM MOTaT Ja Ce 3all03HasAT C TPaJHLHUOHHH
CTOMAHCKH JICHHOCTH 110 HAIIUTE 3€MH — IIPOU3BOICTBO HAa BUHO M PO30BO MAcIIo; /la y4acTBarT B Kypc
[0 TPAAWLMOHEH OBITapCKU 3aHasT — Opolepus, IUIETHUBO, IbpBope3da, IPBHYAPCTBO U APYIH; Aa
M3ydaBaT aBTEHTHYHHS OBJITapCcKu (QONKIIOpP; Ja Ce MOTOMAT B MarusaTa U MUCTHKaTa Ha OBIrapcKuTe
obnyan.

3anasTure U oOnyante B bbirapus uMat BeKoBHa MPEAUCTOPHS, HO THEC T€ U3IBIHABAT POJISITA
Ha HOCHUTEN M KpemuTel Ha HapOAHUTE IEHHOCTH W NPUTESKaBaT CBOMCTBOTO Ja MPUBIMYAT C
YHUKAJHOCTTa ¥ TAHHCTBOTO Ha CBOETO M3IIbIIHEHHUe. Tasu TsaxHa pois Ou mMoria na Obie u3noja3BaHa
U Ja c€ HaCOYM KbM YJOBJIETBOPSBAHETO HA MOTPEOHOCTUTE HA TIOCETUTENH U TYPUCTH OT MO3HAHUE U

oborarsBaHe Ha EMOLIMOHAJIHUA 1 TYXOBECH CBST.

CrankoBa, M. (2016). Typucrnueckutre JeCTHHAIIMHM W YCTOWYMBOTO pPa3BUTHEe B KOJEKTHBEH
MoOHoOrpaguyen Tpya ,,CbBpeMeHHM TeHACHIMM B pa3sBHTHeTO Ha Typu3ma“, HznarencTBo
» I pakus-M*, cc. 127-165, ISBN:978-619-700-317-8

Temarukara 3a TYpUCTHUECKUTE NECTHHALIMK U TEHACHIMHUTE B TIXHOTO Pa3BUTHE € OCOOEHO
aKTyaJHa, HO CHIIO Taka U IIMPOKOOOXBaTHA. B pe3yarar Ha NpOMEHHUTE B HAIJIaCUTE HA TOCETUTEIIUTE,
B MEXIYHAPOAHOTO TYPUCTUYECKO IPOCTPAHCTBO HAOMpaT MOMYJISPHOCT HOB THUN JECTHHALIWU.
HapacrBamioro cBOOOIHO BpeMe, CTPEMEXbT KbM MPUPOIOCHO0Pa3eH CTHII Ha KHUBOT, OAIbPKAHETO
Ha TOBEYE CONMAJIHM KOHTAKTH, HEOOXOIMMOCTTA Ja C€ J>KHBEe MO-aKTHMBHO M MO-CH3HATEIHOq
(dbopMHpaT HOBHUTE IIEHHOCTH Ha MOJEpHHS MOTpeOUTEN Ha TYpUCTUUECKU YCIyru. B Te3u ycrnosus,
HMHTEPECHT KbM TEHJICHIIMUTE B Pa3BUTHETO HA TYPUCTUUECKUTE IECTUHAIINM € IIPOBOKHUPAH /10 roJisiMa
CTEMEH OT Bb3MOKHOCTUTE 32 MHTETpUpPaHE Ha KOHIIETILMATA 32 YCTOHUMBOCT B CTpaTernyeckara pamka,
Kacaemia (hakTopure paboTHa CHJia, IPUPOIHA U AHTPOIIOTEHHA Cpela, TEXHOJIOTHH U HHOBALIUH.

Y CTOMYUBHAT PBCT B THPCEHETO HA TYPUCTHYECKH YCIYTH B MOCIEHUTE TOAWHH € yOenuTeleH
JIOBOJ B MOJKpENa Ha Te3ara, 4e TypHU3Ma CJe/Ba J1a € MPUOPUTET B MKOHOMHUYECKOTO Pa3BUTHE HA
CTpaHHTe, IPUTEKABAIIN HY)KHHS OoTeHIHal. To3u CMUCHI clieliBa U u3sioxkenneTo Ha Taned Pudaii,
rerepajnen aupextop Ha CTO, koifto orOens3Ba, e Typu3Ma MOXKE Ja Hrpae KIHUYoBa pOJS MO
OTHOIIIEHHE Ha MKOHOMHUYECKHS PacTeX, 0COOEHO B MOMEHT, B KOMTO MHOro crpanu ot EBpomna u
CeBepHa AmepuKka ce 60psT 3a cTa0MITU3NpaHe U OCUT'ypsiBaHE Ha HOBU paboTHU MecTa. [Ipu Bce ToBa,
HE3aBHCHUMO OT MOJIOKUTEITHUTE TeHICHIINH, HECTAOMIIHOCTTa HAa CBETOBHATAa HKOHOMHKA € TOCTAThUHO

OCHOBaHHE NCCTHUHAIUUTE JIa Ca NMpEAIa3InBU.

V. CTyaum B penieH3UpaHu TOMOBe



CrankoBa, M. (2014). KoHkypeHTOCOCOOHOCTTa Ha TypHCTHYeCKaTa [eCTHHAIMSI BbB
(axkTopHus ananms, ,,Hayka u o0mecrBo”, l'ogumank Ha Hayysn Tpyaose Ha BKOHK, Codus,
cc. 58-94, ISBN 1314-5436

Temarukara 3a TypUCTHUECKUTE NECTHHALIMK U TEHACHIMHUTE B TAXHOTO Pa3BUTHE € OCOOEHO
aKTyaJHa, HO CHIIO TaKa U IIMPOKOOOXBaTHA. B pe3yaTar Ha mpOMEHHUTE B HATJIACUTE HA TOCETHTEIUTE,
B MEXIYHAPOAHOTO TYPUCTUYECKO IMPOCTPAHCTBO HAOMpaT MOMYJISPHOCT HOB THUN JECTHHALIUU.
HapacrBamioro cBOOOIHO BpeMe, CTPEMEXbT KbM MPUPOIOCHOOPa3eH CTUII HAa YKHUBOT, OAIbPKAHETO
Ha MOBeYe COLMAIHU KOHTAKTH, HEOOXOJUMOCTTa Ja C€ JKMBEE IO0-aKTMBHO M I10-Ch3HATEIHO,
(dbopMHpaT HOBHUTE IIEHHOCTH Ha MOJEpHHS MOTpeOUTEN Ha TYpUCTUYECKH yCIyrd. B Te3u ycmosus,
HMHTEPECHT KbM TEHJICHIIMUTE B Pa3BUTHETO HA TYPUCTUUECKUTE IECTUHAIINM € IIPOBOKHUPAH /10 roJisiMa
CTEMeH OT Bb3MOKHOCTUTE 32 MHTETpUpPAHE Ha KOHIIETILUATA 32 YCTOMYHBOCT B CTpaTernyeckara pamka,

MIPU OTYUTAHE HA OCHOBHU (DAKTOPHU BIUSHHUS.

VI. YueOnnum n yueOHH nmomarajia
CrankoBa, M. (2010). OcurypsiBane Ha yCTOWYMB TYPpH3bM B TypHCTHYeCcKaTa AeCTHHaLMWS,
YuauBepcurercko usnareiacrso npu O3y “Heopur Puacku”, baaroesrpaa, cc. 248, ISBN 978-
954-680-719-9

W3nanmnero pasriexia OCHOBHM MHTEPIIPETALMM Ha KOHLEMIUATA 32 YCTOMYMBO pa3BUTHE B
paMKuTE Ha MAKpOCpeaaTa, BOACIIUTE MPUHIIUIIN U CTpaTEruuTe 32 HocTUraneTo My. OTaens BHUMaHue
Ha crielU(UIHUTE B3aUMOBPB3KH MEKAY €KOJIOTHATA U YCTOMYMBOTO Pa3BUTHE, C aKIICHT BBPXY TPUTE
OCHOBOIIOJIArallld AacleKkTa Ha UWHTEpPIpPEeTUpaHe Ha KOHIENNMATAa 32 YCTOWYMBO pa3BUTHE —
MKOHOMMYECKH, COLMAJIEH U eKOoJornueH. M3Bexxaa orpaHUYeHUsITa, BB3MPENATCTRAILN YCTONYMBOTO
pa3BUTHE, KaKTO M KOHKPETHH PEKOMEHJALlMM BbB BPb3Ka C BB3IPUEMAHETO HA KOHIEMIMATA 32
yCTOMYMBO pa3BuTHE. MimocTpupaHeTo Ha NMPUHLMIIMTE HAa YCTOWYMBOTO pa3BUTHE B TypHU3Ma, €
MOCTUTHATO Ype3 MpociesBaHe MosBaTa U Pa3BUTHETO Ha reoTypu3Ma KaTto ¢opMa Ha alTepHaTHBEH
TYpU3BM.

Y4eOHUKBT BKJIOYBA 3HAHUS, HEOOXOJMMH 3a U3SCHABaHE HA XapaKTePOJOTHYHUTE
0COOEHOCTH Ha YCTOMYMBOTO pPa3BHTHE M TIXHOTO HMILJIEMEHTHPAaHE B KOHKPETHU TYPHCTHYECKH
MPaKTUKH. Pasrnexxaaliku cBeTOBHUTE TEHACHIMH, aBTOPBT € O4epTall U MPEATNIOCTABKUTE 32 OBbCIIOTO

YCTOMYMBO pa3BUTHE Ha JECTUHALUS bhirapust B MEXIyHapOAHOTO TYPUCTUYECKO MTPOCTPAHCTBO.

CrankoBa, M. (2006). AnTepHATHBEeH TYPH3bM: OPTraHM3ANMOHHY NPUHIUIIA 1 YIIPaBJCHCKH
npakTuku, Y uuB. M3narencrso ,,Heoput Punacku“, ISBN 978-954-680-452-5

CBBpPEMEHHUSAT TYPU3BM € MACOBO COI[HAIHO-UKOHOMUYECKO sIBJICHUE. B cBeTOBEH Marao, Tou
€ TPETHAT 10 3HaYeHHe U3TOYHUK Ha BayTHH MOCTBHIUJICHUS, CJIe[ M3HOCA Ha METPOJ U aBTOMOOWIIH.

Tennennusara e B Hauasoro Ha XXI B. ga M3iie3e HA4UENo.



AHanu3upaliky JUHAMHMKATa HAa OCHOBHHTE WKOHOMUYECKW IIOKA3aTelnM 3a pa3BUTHUE Ha
TypU3Ma, MOXKE JIa CE€ HAlPaBU M3BOJIA, Y€ NPE3 MOCICTHUTE METHAIECET FOJJUHU TOW CE € Pa3BUBAJ C
BUCOKM TeMmIioBe. Jlopu B yClIOBUS Ha HeOJNAronpusTHa rio0ajiHa KOHIOHKTYpa W IEPHOAM Ha
MKOHOMMYECKA KpH3a B CBETOBHOTO CTOMAHCTBO, TYPU3MBT € 3ara3Bajl MOJIOKUTEITHUTE CH TEHICHIIUU
3a pacTex.

B T031 cMHUCBII, yCIIEXbT HAa TYPUCTHYECKUTE ACHHOCTH JIO TOJIIMA CTEIICH € CBBbpP3aH UMEHHO
ChC ChCTOSIHMETO HA OKOJIHATA CPeJia, CPell KOsTO mpoTtudar. Bph3kara Mexay Typu3Ma U IpUpoIHaTa
cpena e nByctpanHa. OCh3HABAHETO HA €KOJIOTHUHUTE MPOOJIEMHU OT TYPUCTHTE AOBEAC 10 ECHCTBUS B
OOIIECTBEHNSI W YaCTHUS CEKTOp, KOUTO MMAaT 3a IeNl Ja c€ OOpsAT C mpoOJieMuTe, Bh3HUKHAIU
BCJIC/ICTBUE Ha TypUCTHYeCcKaTa JeWHOCT. CEeKTOPHT OTroBaps Ha JKEIaHMETO 3a Mo- Jo0pa rprka 3a
OKOJTHATA cpeJia 0 HAKOJIKO HAYWHA, 3 UMEHHO:

- pa3BUTHE Ha YCTOMYMBY TYPUCTUYECKU CTPATETUH B OOIIECTBEHUSI CEKTOP M OCHOBAaBAHETO HA
Aconmanuu 1o npoOJIeMUTE Ha OKOJTHATA CPefia B YACTHUS CEKTOP;

- pa3BHUTHE HA PA3IUYHU KOJEKCU MO PHKOBOJACTBO M WHUBUAYAIHU PETryIUpAId MEPKU OT
YACTHUS CEKTOP;

- HabOp OT CHBMECTUMH JICHCTBUS HA MEXKYHAPOIHO, HAIIMOHAIHO U MECTHO HHUBO, CBBP3aHU
C M3CIIENBAHETO HA TypU3Ma M NPOEKTUTE, KOMTO TECTBAT HErOBOTO MPABHIIHO M IIEJIECHOOpPA3HO
pa3BuUTHE;

- Ipe/IJIaraHe Ha HOBU TYPUCTUYECKH IPOIYKTH, HACOUCHU K'bM JIFOOUTEIINTE HA aTePHATUBHHUS

TYPU3BM.

CrankoBa, M., B. XamxkukoreB (2007). C4eToBOAHO-MH(OPMALMOHHO OCUIYpPsiBAHE HA
TypUCTHYECKATA areHuus, 1. 1 u 2, npuioxenne 1 n 2, U3naresncka kbma ,ABanrapy - [lpuma”,
C., cc. 119, ISBN 978-954-323-344-1

Y4eOHUKBT OCUTYpsiBa 3HAHUS M (OPMHpPA KOMIIETEHTHOCTH Yy CTYJACHTHE BBB BpPB3KA C
CYETOBOJIHO-MH(POPMAIIOHHO OCHTYPSIBAHE HAa TypHCTHYecKara areHims. [Ipu ch3gaBaHeToO Ha ellHa
TYPUCTUUECKA arcHIMs ¢ HeOOXOJUMO Jia C€ MPEABHUIAT U NPEICHAT BCUYKH BH3MOXXHU CTPAHU OT
pa3BUTHETO W - OpraHM3alMoHHa, (PHHAHCOBA, KajapoBa u mp. Jla ce u3BegaT OCHOBHUTE IBTHUIIA 3a
HEHHOTO pa3BUTHE, HAW-BAXXHUTE BBIIPOCH, MPOOIEMH M HAUYMHHUTE 32 TAXHOTO pelaBaHe. B Tas3u
MOCOKa, M3JIaHUETO MMa 3a IeJ Ja MPOCIEAN ABMKEHHUETO Ha HH(pOpManusiTa B TYPpUCTUYECKOTO
npeanpusTre (Ha npuMepa Ha TypUCTUYeCKaTa areHIvs ) kKato popMupa npezcrasa 3a npe/nojiaracMust
obeM Ha OW3HEC HAYMHAHUETO HE CaMO OT (PUHAHCOBA TJIEMHA TOYKA, HO W 10 OTHOIICHHWE Ha
OpraHU3aIlMOHHUTE, CTPYKTYPHHUTE U CBHIBPXKATEIHUTE AaCHeKTH. 3a Ja Ce IOCTUTHE IMO-roJisiMa
CUTYPHOCT B INPOTHO3MTE, CE MpeiJiara paMmka 3a Mnpe-aHalnu3upaHe Ha (UpMEHaTa CTpaTerus upes

MIPEABAPUTEIHO Pa3paboTeH BBHIIPOCHUK, ChOOPa3HO XapaKkTepa Ha JEHHOCT 1 W30paHus LeNeBH ma3ap.



CrankoBa, M. n koaexktus (2010). YcrpoiicTBO Ha TypHCTHYeCKH JecTHHanmuu B bwarapus,
Y4eOHO momaraJjio mox o0M0TO PHLKOBOACTBO W pegaknus Ha M. CTaHkoBa, YHHUBEPCHTETCKO
nsnarenacrso npu 03y “Heodur Puiackn”, braroesrpan, asropcreo Ha M. CTankoBa riasa

nbpBa — cc.5-28 ISBN - 978-954-680-718-2

Y4ebHoTO momarano (IPakTHYECKO PBKOBOACTBO, 0a3MpaHO Ha MPOEKT 32 TYPUCTUYECKO
paitonupane Ha beirapus kem 2009-2010 r.) e pa3paboTeHO B CHOTBETCTBHE C Y4eOHHS IJIaH Ha
creranzoct ,,Typusbm” 3a OKC , bakanaswp”. [IpeaHazHadeHo € Jla oCUrypu y4eOHHUs TpOIeC C
HEOoOXOIUMHTE YIeOHU MaTepuallu.

Paspaborenara or Mapus CtaHKkoBa 4acT OT y4eOHOTO IOMarajio € OT I'bpBaTa BBBEXAIa
TOYKA U TPETUPA 0COOCHO aKTYaJHHUTE MPOOJIEMH 38 OpTraHU3UpPaHEe U YCTPOUCTBO HA TYPUCTHUECKUTE
necruHanun. [locBeTeHa e Ha mpoOJjeMaTHKaTa Ha TYPHCTHIECKOTO paiiOHUpaHe, KaTo ca pasriieaHu
n00pUTe TPAKTHKK Ha BOJCIIM TYPUCTHUECKH NECTHHALIMM M € MPOCJEIeH pa3Bos Ha Mpolleca Ha
paifonupanero 3a agectuHauus bparapus. Ha 0asara Ha mompoOHO cpaBHEHHE ca OdepTaHH
BB3MOXKHOCTUTE M IMEPCIEKTHBUTE B TYPHUCTHYECKaTa IIOJWTHKA 3a U3Cie[BaHaTa JAECTUHAIUS

Bbovarapus.

VII. CtaTnu B HAyYHH CIIHCAHUS

M STANKOVA, C AMOIRADIS (2020). THE SYSTEMIC CRISIS AND THE NEED FOR
SUSTAINABILITY: AN OVERVIEW. Management Research & Practice, Volume 12, Issue 1,
pp. 15-26 available from http://mrp.ase.ro/index.htm, indexed in Emerging source citation, in
WEB OF SCIENCE

HacrpnBanero Ha nH(pOpMaLMOHHATA €pa, 3a€IHO ChC CTPEMEKa 32 HKOHOMUYECKH PacTeX JJOBEC
JI0 MHOXECTBO CHCTEMHHU MIPOMEHHU B eKOcHcTeMara. Taka BhIPOCHT C€ OTHACS 10 YCTOHYMBOCTTA Ha
OKOJIHATa cpela WM EKOJIOTMYHAaTa YCTOHYMBOCT, T.e. Kacae 3aJOBOJIIBAHETO Ha HYXKIHWTE Ha
YOBEUECTBOTO KaTO HacelieHHe, 0e3 ToBa Jja ce OTpassBa Ha 3[paBeTO Ha IPUIOCTHATA €KOCHCTeMa
(Morelli 2011). CnenoBaTenHo, YCTOHYMBOCTTA ClIeBa Ja C€ PasriIek]a B IIUPOK CMHCHI, Pa3BHUT B
OpPraHU3aIIOHEH KOHTEKCT M ChOOpPa3HO MKOHOMHYECKUTE, COIIMATHUTE U EKOJOTUYHUTE U3MEepeHUs
Ha obmectBoro (Kleindorfer et al. 2009; Melville 2017). M3cnensaHero B ciydas ce 3aHMMaBa C
KOHLIETIMATA 32 YCTOWYMBOCT, TOCTaBEHa B KOHTEKCTa Ha MET OCHOBHHM acCIeKTa, BKIIOYBALIH
€KOJIOTMYHA, COLMATHO-UKOHOMHYECKa, MOJMTUYECKa, THOCEOJOrMYHa W TCHXOJOrMYecKa 3aruiaxa.
LenTa e ga ce aHanMM3UpaT NPUUYMHHUTE 32 HECTIOCOOHOCTTA Ha eKOcMCTeMaTa Jia MOJAbPKa aKTUBHH
WKOHOMHMYECKH JIEHOCTH W J1a WIIOCTpUpa HeoOXOJUMaTa KOHIENIHUS 3a YCTOWYHMBOTO Pa3BHUTHE.
[IpocnensBaHeTo UM 3amo4yBa OT BH3HUKBAHETO HA UIEATa 332 YCTOMYMBOCTTA, 0OXBallla TEOPUUTE Ha
XX Bek, KaKTO U MO-KbCHATa MY ChBpEMEHHa (opMa, KaTo C€ OTYUTAT OTPAHUYEHHATA 32 PACTeXK, U Ce

MpeAJiara yCTOHYMBO Pa3BUTHE KAaTO PELIEHUE Ha MPo0JieMa Ha pacTexa.



Dimitrov, M. & M. Stankova (2019). ENHANCING THE DESTINATION IMAGE THROUGH
PROMOTING POPULAR RIVER CRUISE DESTINATIONS, Vol 7 (2019): CBU International
Conference Proceedings 2019 / Economics and Business, DOI:

https://doi.org/10.12955/cbup.v7.1340, indexed in WEB OF SCIENCE

CexTopbT Ha KPYU3HUS TYPU3BM C€ pa3pacTBa U B JABaTa My MOfpasjiena: peYHH U OKEaHCKU
Kpyusu. Hail-nonynsipHUTE TECTHHAILIMY 32 peueH Kpyu3 B EBpona ca CBbp3aHM ¢ HCTOPHUECKH MecTa
OKOJIO rojieMHu peku kato JlyHas, Peitn, Bonra n npyru. Enun kpyn3seH MapuipyT ce cbCTOU OT HAKOJIKO
TYPUCTUYECKU JECTHHAINHM, YacT OT KOUTO J00pe MO3HATH 32 KPYM3HHUS TYPUCT, HO U OT APYIH, HE
TOJIKOBa TIO3HATH KaTO c€ Ch3JaBa OO0IAa TYPUCTUYECKA IECTHHAIMs, KOMOWHUpAIla pPa3IHdHH
mpUcTaHuIIa 3a nocemeHus. Hait-uzBectnure cpen 1sax kato [lapmwx, Buena, Cankt IlerepOypr ca
MMEHHO OCHOBHATa aTpaklus 3a Typuctute. KpynsHure mbTyBaHus BKIIIOYBAT U MIPUCTAHUIIA, C KOUTO
TYPUCTBT HE € 3all03HaT, IPEU Ja TU noceTu. Taka, peuHuTe KPyU3HU TYPUCTH UMaT Bb3MOXKHOCT Ja
OTKPHUAT IO-MaJIKM I'PafioBE B AbpKaBara, Ipe3 KONTO MUHaBa MaplIpyTa WM /1a TOCETAT HOBA CTpaHa
KaTo TypUCTHUYECKa JAECTHHAIMA. 32 PalOHUTE, B KOUTO TYPU3MBT (PEUHHs KPYU3€H) € B MHOT'O PaHEeH
eTall Ha pa3BUTHE, € U3KIIOYUTETTHO BaXKHO J1a c€ Ch3/1aJle YHUKAICH 00pa3 Ha AeCTUHAIMATA, KOUTO Ja
noBJusie Ha ObJens n300p Ha TYPUCTUTE U J1a TH BBPHE 00paTHO.

B Ta3u BpB3Ka, u3ciensaneTo ce GoKycHupa BbpXy OCHOBHATA LEJT 3a MPOyYBaHE HA HATJIACHTE
Ha TYpPUCTHTE, MBTYBAIlM IO JBa EBPOINEHCKM pEYHH KPYM3HH MAapUIpyra, TEXHHUS OIUT U
YIOBJIETBOPEHOCT OT IOCEIIaBaHuTe AecTUHAMU. V3cnenBannsTa uMaT HAyqHO IIPUIIOKEH XapakTep,
ouepTaBaiikKi ONPENENCHH HArjlacH, KOUTO OHMxa MpeACTaBsSBAIM MHTEpec 3a Ou3Heca, onepuparl
peYHU KpYHM3HH AecTuHaMU. [lonydyeHuTe pe3ynTaru nokasBpaT, 4e MOMYISIpPHUTE TpajiloBe ca AbpIall
(daxTop 3a peuHHs Kpyu3eH Typu3bM. VHTerpupaHeTro MM B TypHcTHUecKaTa odepTa Karo 4acT OT
JBIATOCPOYHOTO TYPUCTUUECKO IJIaHUpaHe OM JOHECHO IMOJI3H Ha JASCTHHALMATA, KaTo JOIpHHECE 3a

Cb3JaBaHETO HAa YHUKAJICH U aTPAKTUBCH UMUK XU HapacTBalla MOIMYyJIAPHOCT.

Stankova, M., K. Drogala (2018). National tourism competitiveness: a comparative research
between Greece and Bulgaria through the last decade, Journal of Science & Research”, Vol. 11,
2018, uznanue Ha BKOHK, ISSN 1314-295, pp. 51-67.

Crarusita UMa 3a 17 J1a TIPOYYH M aHAJIM3HUpa KOHKYPEHTOCTIOCOOHOCTTA Ha TypHUCTHYeCKaTa
WHAYCTPHS HA TYPUCTUUECKUTE NECTHHAIMN ['bpiys u bbarapus kato cbeeHu cTpanu. lIpeqmer Ha
M3CIeABaHE € HAIMOHAJHATA KOHKYPEHTOCIOCOOHOCT Ha JBETE JCCTHUHAIMM Karo Ce IMPOCesBa
M3MEHEHUETO Ha M30paHW KITIOUOBHM CJICMEHTH 3a MEpHoJia Ha TOCHeAHUTEe JieceT roquuau. OOeKT Ha
W3CJICIBAHETO Ca4 KOHKYPEHTHUTE MO3UIMU HA BCAKA OT JECTHUHAIMUTE, onpeaeicHu oT MHaekca Ha
KOHKYPEHTOCTIOCOOHOCTTA Ha MTBTYBAHUATA M TYpHU3Ma, U IPOMEHUTE B ITOIUTUKUTE U NKOHOMUYECKHUTE

pe3yNTary, KakTo M BbB (DAKTOPUTE, KOUTO TW ONPEICIAT. B chOTBECTBHE C 00EKTA M TIpEIMETa, 3a JIa Ce



TMOCTUTHE LEJITa, METOAOJIOTUATA HAa U3CJICABAHCTO CC INIPUABPIKA KbM CPaBHUTCITHUA aHAIIU3, CHHTE3a U
HWHAYKIUATA, KaTO HAITBbJIHO CJIEABA METOAOJIOrHATAa Ha CBETOBHHS CHBET 3a IIbTYBAaHUA U TYPU3BM,
HM3II0JI3BaHa IIpH ONIPEACIIAHEC Ha MHJICKCAa Ha KOHKprHTOCHOCO6HOC’IT a HaITbTyBaHUATA U TYpHU3Ma. Cue
CBOsA aHAJIM3, PE3YITATU U 3aKIIIOYCHUA IIPOYYBAHCTO € IIOJIC3HO 3a BCUYKU 3aWHTCPECOBAHU CTPaHH,

KOUTO C€ CIEAAT Pa3BUTHETO HA OBJITAPCKUS M TPBLIKHS TYPH3bM.

Stankova, M. & Iv. Vasenska (2017). Tourism destination competitiveness models Tourism and
Travelling (open-access Journal) Volume 1, 2017 Issue #1, pp. 58-64,
https://businessperspectives.org/author/mariya-stankova

B Hamm gHU TypU3MBT € €JUH OT MAJIKOTO CEKTOPH, KOHTO Ch3/1aBa padOTHH MECTa B TOJIEMUTE
OBJTrapCcKH IPajioBe U TOJEMU TYPUCTUYECKH I[EHTPOBE, KAKTO U B CEJIICKUTE M TUIAHUHCKUTE PaliOHH,
MPEAOCTaBANKNA Pa3sHOOOpa3HU BB3MOKHOCTH 3a HAJ TETAECeT BHIA CHEIHUANUCTH OT pPa3IHIHH
BB3pacTU. B Te3m pamKu, 1enTa Ha HACTOAIMIOTO M3CIEABaHE € Jla pa3Kpue, aHaJu3upa U OLCHH
BB3MOXXHOCTUTE 3a MOBHUINABaHE HAa KOHKYPEHTOCHOCOOHOCT B TypH3Ma Ha HHMBO JIECTHHALIUS 4pe3
ouepTaBaHe Ha MOJIEN Ha YCTOHYMBO IIaHupane. OOeKT Ha U3cieBaHe € KOHKYPEHTOCIIOCOOHOCTTa Ha
TypUCTHUYEcKa AecTuHanus boarapus, ciopen MHnekca 3a KOHKYpEHTOCIOCOOHOCT Ha MMbTYBaHUATA
TypusMa. KoMOMHMpaHU ca eKCIIEPTHUS METOJ M METOJIa Ha HAOJII0IeHNE, TPUIOKUMHU TIPU aHaIn3a Ha
KOHKYPEHTOCIIOCOOHOCTTa, KakTO W BB3NpUeTaTa Meroxosorus oT Mupekca. Pesynratute ca
M3IIONI3BAaHM 38 CXEMATHU3UPAaHETO Ha MOJEN 32 YCTOHYMBO IUIAaHMpaHE M pa3BUTHE 3a M3CIiCIBaHATa

TYpUCTUYECCKA JCCTUHALIHA.

Dimitrov, P., M. Stankova, Vasenska, I. & D. Uzunova (2017). Increasing attractiveness and
image recognition of Bulgaria as a tourism destination, Tourism & Management Studies, vol. 13,
num. 3, 2017, pp. 39-47, DOI: 10.18089/tms.2017.13305, indexed in WEB OF SCIENCE
Konnenmusra 3a aTpakTHBHOCT Ha TYpUCTHYECKaTa IECTUHALIUS HE IPECTaBIsIBa HOBA TeMa B
Hay4HaTa JuTepaTypa B 00JacTTa Ha TypusMa. HampoTus, BHUIMaHHETO Ha U3CIIEA0BATEINTE KbM Hesl €
npusjiedeHo ot 60-Te roguHyn Ha MuHaIUs Bek. OT HaMM4YHATa IuTeparypa odade € BUHO, Ye 3a eTUH
CPaBHUTEIHO JBJIBI IEPHOA, PEATIaraHUTe HHTEPIPETALMU HE CaMO He JOBEXKIAT 0 Ch3JjaBaHETO Ha
enIuHHA TatdopMa 3a TEPMUHOJIOTMYHNA YTOYHEHHS U OLIEHKa, a Mo-CKOpOo (parMeHTHpaT MHEHHETO
Ha m3cnenoBarenuTe. ETo 3a110, Bce olle MHTEPEChT Ha MHOTO aBTOPH MPOABIKaBa [la CE 3aHUMaBa C
BBIPOCUTE HAa WACHTU(PUIUPAHETO HA MPHUBJIEKATEIHOCTTA HA JECTUHALMATA U (pakTOpHUTe, BIUSICLIHA
BBPXY Mpolieca Ha B3eMaHe Ha PEeLIeHUs Ha TYPUCTHUTE, 32 Jia CE OLCHH J1aJieHa TEPUTOPHUS KaTo KeIaHO
MSCTO 3a TOYMBKA. 3alIOTO, aTPAKTHMBHOCTTa M HE 3aBHCH CaMO OT XapaKTePUCTHKHTE Ha JaleH
TYPUCTUYECKH OOEKT M MECTHOTO HaceleHHE, HO M OT BB3IPHEMAHETO Ha MO3HaBaTEeNHUS oOpa3 Ha
TypUCTHYECKaTa NecTUHauMsA. B Ta3u Bpb3Ka, MyOJMKalusATa IPEACTaBs pe3yATaTUTE OT JABE OTACIHH

npoy4BaHusi, nposefaeHu ycnopenHo oT 2011 r. mo 2014 r. u uma 3a 1en na ouepTrae pazIMIHUTE



¢dakTopHu, KOMTO MOraT Ja MOBIMSAT Ha Ipoleca Ha MOBUIIABAaHE HAa MPHUBIEKATENTHOCTTa U
pa3no3HaBaHETO Ha MUMHJKA Ha Bbiarapus kato TypucTHUecKa JecTHHAIu. ToBa € MOCTUrHATO upes3
M3IONI3BAaHETO Ha MYATH()AKTOPEH aHAIN3 32 TYPUCTHYECKa IeCTUHAINS Ha BhIrapus Kato 115110, Hapea
¢ KyNTypHO mpoduimmpaHe Ha emOjeMaTHYHaTa U 3a0eneXuTelHa MUKPO IACCTHHAIUS 3a KYJITypeH
Typu3bsM rpag [lnoBauB (wnmm npesHus Dummmomnoin, oTkpur oT uap Pumun Bropu , Oamata Ha

Anexcanabp Benukn).

Stankova, M., & Vasenska, 1. (2015). COMPETITIVENESS AND TOURISM DEVELOPMENT-
IN SEARCH OF POSITIVE IMAGE-REPRESENTATIONS OF BULGARIA AS A
DESTINATION. Ekonomika, 61(3), 43.

N360pbT Ha necTHHALKS 3a MOYMBKA U (YOpPMUpAHETO Ha MPEATNIOYUTAHNE KbM Hesl ce OCHOBaBa
Ha pa3lo3HaBaeM UMUK, 100pa pemyTanus, OCBEIOMEHOCT 32 OCHOBHUTE I KOHKYPEHTHH MPEANMCTBa
U OTTaM - B&XHOCTTA Ha TO3W UMHU/DK M PeryTalys 32 KOHKYPEHTOCIOCOOHOCTTa. IMUIKBT € BaKHa,
3HaYMMa 4acT OT TYpUCTHYecKaTa JeCTUHAWs, Hali-Beye II0 ce OTHACA J0 MPEACTaBIHETO U Mpea
MEKJIyHapoJHaTa ayIUTOPUs, HO ¥ BbB Bpb3ca C BIMSIHUETO, OKa3BAaHO BBHPXY MPEANOYUTAHMATA HA
notpedurenute. C orjeq Ha TOBA, U3CIEIBAHETO pasrIiekaa KOHUIENIHUATA 3a popMUpaHe HAa UMUK Ha
Boarapus kaTo BakaHIIMOHHA JECTHHAIMS, B HEWHUTE COLMAIHU U MCHUXOJOrMYECKH MepCreKTuBH. U
uma cieguute uenu: (1) ma mpenyoxu ¢GopMHUpaHETO Ha TOJOKUTENeH UMUK Ha Boearapus karo
TYpUCTHYECKa JeCTHHAIMsA U (2) Ja MOCTaBH aKIEHTa BBPXY KYATYPHOTO HACIEICTBO HA TPaKHTE.
Pesyntarute o0aue moka3BaT, ye 3a ChHKaJleHHE, M3TPaJeHUs] TIOJIOKUTENEeH MbPBOHAYalIeH o0pa3 Ha
Boarapusi karo TypuCTHYeCKa [ECTHHALMS CE pa3MUHAaBa C pealHHs ONUT Ha TYPUCTUTE IIpH

MOTPeOsIBAHETO HA YCIYTH.

Stankova, M. (2012). Some remark about the tendencies and Economical benefits regarding the
destination for Cultural Tourism, Journal of Science & Research, The Bulgarian Chamber for
Science, Education and Culture, pp. , Vol. , 2012

CratusTa e myOJauKyBaHa ¢ IEPHOIMYHOTO CIIMCAaHUE Ha Obirapckara kamapa 3a o0pa3oBaHue,
Hayka 1 kyntypa (BKOHK), pedepupano u usnaBaHo Ha aHrimmiicku e3uk. [locBeTeHa e Ha TeMaTHKaTa
Ha JIECTUHALIOHHOTO YIpaBieHne, POKyCHpaHO BbPXY ASCTHHAIIMUTE 32 KYITYPEH TYPU3bM B ThPCEHE
Ha MKOHOMHYecKHTe e(eKkTd 3a Tix. B Tasu Bpb3Ka, KyNTYpHUS OOMEH, MpOTHYAl] B PaMKHTE Ha
JIECTUHALIMNTE, € Pas3riefaH KaTo NMpeceyeHa TOYHA Ha BBTPEIIHUS W MEKIYHAPOICH TYypH3bM, upes3
KOHTO ce OCBIECTBSABA B3aUMHO MPOHUKBaHE MEKIY MCTOpHA U Hacrtosuie. [IpuBeneHn ca OCHOBHH
nepUHUIIMK 3a KYITYypeH TYpHU3bM M ca W3BEJCHH TEHACHUIMHTE B pa3BUTHETo My. CrenuanHo
BHHUMAaHHUE € OT/EICHO Ha YCTAaHOBSBAaHETO Ha MKOHOMHYECKHTE MOJ3U OT Pa3BUTHETO Ha KYNTYpeH

TYpU3BM B AECTUHALIMUTE, C OTJICA HA ABJITOCPOYHUTE IMEPCIICKTUBHU.



CrankoBa, M. (2012). MogenupoBanue ynpapjieHHsl TYPHTCKOH AecTHHAIMH (M0 NpHUMepy
AectuHanuu bancko), Coopuuk HaydyHbIx cTareil VIII MexnyHapoaHoil HayYHO-NpaKTHYeCKOH
KkoH ¢epennnn, 30 mapta 2012 r., Ekarepunnncoypr, Poceus, cc. 247-251

Cratuata e myONuKyBaHa B COOpPHUK C HayYHH CTaTuM OT MeXAyHapoAHaTa Hay4dHO-
IpakTudecka KoH(epeHuwus, npoBeneHa B ExarepunnHOypr. Llenta Ha n3cnenBaHeTo € na MPOyYH
MOJIETINTE 3a YIPaBJICHUE, IPUIOKUMH KbM TYPUCTHUECKUTE JECTUHAIMHN U J1a TIPEIJIOKU CTpaTerus
3a ynpaBJeHHe Ha KOHKPETHO u30paHaTa JecTiuHalus bancko. B xoaa Ha M3J105)KEHHETO ce MPOCieasBa
Pa3BUTHETO Ha Typu3Ma B bbirapus u 3HaueHHETO My 3a ObJirapckata MKoHOMHUKa. KoHcraTtupa ce, ue
CHOTBETHHUS BPEMEBH OTPS3HK B Pa3BUTHUETO Ha OBbJIrapckata TYpUCTHYECKa WHIYCTPHUS CE OTKPUBAT
3HAYUTETHN €KOJIOTMYHH, COLMATHN U UKOHOMUYECKH PUCKOBE, IIPEIU BCUUKO 32 Beue MPEKOMEPHO
paspacTHajJuTe ce KypopTdH. B chIIOTO Bpeme, ce momuepraBa, ye Mmporeca OW CleABalio Aa ce
OCBIIIECTBSIBA B CTpaTernyeckara pamka Ha YCTOWYMBOTO pa3BUTHE. BBB Tazu Bpb3Ka, CTaTUATa
MpeACTaBs KOHKPETEH MOJeN, KOWTO MOXe Ja ce MPWIOKH, 3a Ja ce MOAOOpH YIpaBICHHETO Ha
TYPUCTUYECKHUTE IECTUHALIMH C OTJIE/ Ha TAXHOTO YCTOHYMBO pa3Buthe. CHIIUAT € U3BEJeH U ce Oa3upa
Ha UHTETPUPAH MOIX0/, ChoOpa3eH ¢ O0MUTe MPUHLKUIINA HA YCTOWYUBOTO Pa3BUTHE U MPUIOKEHHETO
UM B YOPAaBJICHCKUTE CTpaTeruu 3a TYPUCTUYECKUTE [ECTHHAIMU. Jlekommo3upaH € B TpH

CTpaT€ru4€CKy BapruaHTa, KOUTO Ca NPECACTaBEHU U 3allIUTCHU 000CHOBAHO.

Stankova, M. (2011). Leisure time and tourism — cultural differences in Bulgaria and tourism
impact, Journal of Science & Research, The Bulgarian Chamber for Science, Education and
Culture, pp. 13-23, Vol. 1 (2), 2011

CratusTa e myOJauKyBaHa ¢ MEPHOIMYHOTO CIIMCAaHUE Ha Obirapckara kamapa 3a o0pa3oBaHue,
Hayka 1 kyntypa (BKOHK), pedepupano u usnaBaHo Ha anrmmiicku e3uk. [locBeTeHa e Ha TeMaTHKaTa
Ha CBOOOIHO BpeMe, KaTo MOHATHE NPSKO CBHP3aHO C Pa3BJICUCHHETO M MOYHMBKAaTa. Bb3 OocHOBa Ha
MPOYYBaHUs Ha KOHLIENIMATA 32 CBOOOIHOTO BpeMe Ce YCTaHOBsBa, Y€ THEC HA XOpaTa ce pajaBar Ha
moBeve CBOOOIHO BpeMe U MoBeue MoyuBKa. To3M (akT OT CBOS CTpaHa ONpeelis yBeIHnuaBaHeTO Ha
BB3MOXXHOCTUTE 3a OTIUX NPH NpPaKTUKyBaHE Ha pa3nuyHu (OpMU Ha TYpu3bM. B cbiioro Bpeme,
OCHOBHUTE NPUYMHHM M HaUYWHA Ha 3a0aBlieHHE, BJIHOLIEHHOTO M3IOJ3BaHEe Ha OTAMXa U KyJNTypara
Bapupar, cboOpPa3HO OCOOCHOCTUTE HA Pa3IMYHUTE HAIIMOHAIHOCTU M IICHXO-(PU3HONIOTHYHH THIIOBE.
Pa3zpaboTkara ce mom3Ba OT EKCIHEPTHHS M COIMOJOTHYECKUS METOA, KaKTo W OT MeToAa Ha
HaOJII0IeHNe U aHAIIN3, IPIII0KEHU KbM KOHLEMIIUUTE 33 OTJ1Xa, CBOOOTHOTO BpeMe U TypusMa. Llenra
Ha CTaTHATa € Ja Ce MPOY4YH MOBEJCHUETO Ha OBJIrapuTe mpe3 cBoOOOJHOTO BpeMe U MPOsIBICHUATA Ha
KYITYpPHUTE pa3IMuus IPU TYPUCTUTE BbB BpeMeTO 3a Typu3bM. CTOMHOCTHUTE ca MOMy4YeHHU B3 OCHOBA
Ha eKCIIepPTHU MPOYYBaHMs ¥ MPOBEACHU COIIMOJIIOTUYECKH JAOMMTBAaHUA. B 3akmtoueHue ce 00001maBa,
ye ObJrapure ca W3KIIOYUTENHO OPUEHTUPAHU KbM J0Ma, KaTro 3a TAX TJIeNaHeTO Ha TEeNeBU3Hs, B

ChUETaHHE C IOMAKHMHCKAaTa paboTa, ca HAal-TUITUYHUTE 3aHUMaHHs B CBOOOJHUTE OT padoTa 4acoBe U



pe3 NMOYMBHUTE OHU, MOCICABAHN OT pa3XOdKU U CPEIIU C IMTPUATEIIN. anrapI/ITe uMart Harjacara, Ipu

HaJIM4uec Ha CBO6OI[HO BpEME U pasnojiara€Mu Cpe€acrBa, CBO6OI[HO Jia TM u3pasxoBar.

Stankova, M. (2010). National Tourism Policy, Journal of Science & Research, The Bulgarian
Chamber for Science, Education and Culture, Volume 1, 2010, pp. 49-58

CratusTa e myOJauKyBaHa ¢ IEPHOIMYHOTO CIIMCAaHUE Ha Obirapckara kamapa 3a o0pa3oBaHue,
Hayka u kynatypa (BKOHK), pedepupano 1 n3naBaHo Ha aHTTIMICKH e3UK. B Hest ce n3cnenBar nporHos3u
3a OBbJEIIeTO Ha Typu3Ma, pasKpUBaIld (YTYpUCTHUHA KapTHHA C MaKpO M MHUKPOCBCTOSHHS Ha
KOJIeOaHUs U HECUTYPHOCT, B OTAETHU CIIydal Ha OTYYKICHOCT, B CIIEACTBUE HA OYaKBAHUTE IPOMEHH
B Ha4YMHA Ha KUBOT U MHTeH3U(UIIPaHaTa KOHKYpeHTHa OopOa. BHUMATEIHUAT UM aHAJIU3 HACOYBa
BHHUMAHHETO Ha KbM IPUJIATaHUTE B HHAYCTPUATA HA Typu3Ma NOJIUTHKH. [Iprema ce, ue B yCIoOBUsTa
Ha KOMIUIMIIMpAHH, TJ00ANM3HPAaHHM W B MHOTO CIIy4aW IACHBHO IECUMHCTHYHO OPHEHTHpPAHH
COLIMATHO-MKOHOMHUYECKH OTHOUICHHS, MHAYCTpUATA HA TypuU3Ma ce € NpeBbpHaja B ChOUpaTeNeH
(hoKyCc Ha BB3MOKHOCTUTE 332 OSICTBO OT peallHOCTTa. s 00CIUHSIBA MHOXKECTBO MKOHOMUYECKU H
COLIMAJIHU JIEHHOCTU U Ce SBSIBAa KIIFOYOB MKOHOMHYECKH M PaboTeH KaTamu3arop. U mpeau BCHUKO,
Makap ¥ MHAUPEKTHO, Ype3 Hest MOTaT Ja Ce MaHUITYIMPAT HeTaTUBHUTE TOCIEACTBUS OT HEPa3yMHOTO
W3IONI3BaHe Ha MPHUPOAHUTE M aHTPOMOTEHHU PECYPCH, KIMMATUYHUTE MPOMEHHM U HE Ha TOCIEIHO
MSICTO IO 3HAYUMOCT — OT COLIMATHO-UKOHOMUYECKOTO Pa3cIOeHHE, H30CTPEHO B TOMIBIHUTENHA CTETIEeH
cien 2008 r. oT cBeTOBHAaTa MKOHOMMYEcCKa Kpu3a. ETo 3aimio, ¢ orjen Ha HeroraTa 3Hau4MMOCT 32
HMKOHOMHKATa Ha Pa3BUBAILMTE IO CTPAHU M 32 OCHT'ypsIBAHE HA 32€TOCTTA Ce UCKYTHPAT YCTOHYHUBOTO
My yIOpaBiIeHHE M TOJUTHUKH, C aKIEHT BBPXY bbirapus U NposBIEHUATA MM HA HAIHMOHAIHO,

PEruoHaIHO U MECTHO HUBO.

Stankova, M. (2010). Diversification of Rural Tourism Trough Partnership Approaches in
Eastern Europe Destination, Perspectives of Innovations, Economics & Business, Volume 5, Issue
2, 2010, pp. 30-32, nocTbIIHO HaA aapec WWW.pieb.cz

Cratusita npoy4Ba Bb3MOKHOCTHUTE 32 TYpU3bM Ha cTpaHuTte oT LlenTpanna u M3touna Esporna,
Hacneaunu Oorara KyaTypa U TpaJuliy B celickuTe paiionu. Llenra i1 e na uaenTrduIrpa noTeHmaN€a
1 Bb3MO)KHOCTHTE 32 Pa3BUTHE HA CEJICKU TYPU3bM B TO3M PETHOH M MO-CIEeNMaIHo B briarapus, taka
4e Ja ce obe3neun O6IaroIeHCTBUETO Ha IIpUeMaliaTa MecTHa cejicka o0mHocT. CreuaaHo BHUIMaHHE
€ OTAEJICHO Ha MAJIKUTE M CPEeIHH MpeanpusTHsi, KOUTO MpeobiagaBar B OM3HEC CTpYKTypaTa Ha
OpUEHTHpPAaHUTE KbM CEJICKMS TypHU3bM 3allaJlHO €BPONEWCKM CTpaHU. 3a TNPEOAOJIsIBaHE Ha
TPYOHOCTUTE, KOUTO TE3U NPEANpusaTHi cpewmar B crpaHure ot Llenrpanna u M3rouna Epona, ce
npejJara MoAXo/ Ha KOONIepHpaHe U ChTPYIHUYECTBO, IPU KOMTO CbC CHbBMECTHH YCHJIUSI MOXKE J1a ce

OCHUT'YpHU HY)KHOTO (DMHAHCHpAHE U J1a Ce TIOCTUTHAT JKENAHUTE YCTIeXH.



Stankova, M. (2010). The Tourism Regions in Bulgaria — Concepts and Challenges, Tourism and
Hospitality Management, International journal of Multidisciplinary research for South-Eastern
Europe, Volume 16 Number 1, pp. 109-119, May 2010

Cratusata e myOnukyBaHa B cnucaHue International journal of Multidisciplinary research for
South-Eastern Europe, XbpBarcka. B Hes ce pasriiexaa TeMaTHKara 3a TypUCTHUECKOTO pailOHUpaHe U
ONHTa U MpaKTHKaTa Ha bbiarapus kaTo TypucTHUYECKa CTpaHa, B Ta3u Bpb3Ka. [loBnura ce BbIpoca 3a
TAXHATa 3HAYUMOCT, KaKTO M 32 e(pEeKTHBHOCTTa HA WHHULWUPAHUTE MAPKETHHIOBUTE M PEKIAMHH
KaMnaHud. B nmeraiinu e pasrnenaHa oduuuanHata Abp)KaBHAa KOHLEMIMATA 32 UACHTUQHUIMpaHE Ha
0CeM TYPHUCTHYECKH PErHOHa N0 TEPUTOPHSITA Ha CTpaHaTa U U3BEXKJAAHE Ha TAXHATA CIICHUAIN3aLHs.
OTKpoeHa € pojiTa Ha Ibp)KaBaTa M MyONMYHUTE OPraHM3alMH 3a MOAIOMaraHe pa3BUTHETO Ha
TypusMa. [lpennoxeHn OTIMYMUTENHU TYPUCTHYECKHM NPOAYKTH 32 BCEKHM OT PETHOHUTE, C OTJel

YCBOsIBAaHE Ha HAJIMYHHA MIOTCHIHUAJ 34 TYPUCTUICCKO Pa3sBUTHUE.

Stankova, M. (2010). Bulgarian Tourism and Niches of Customization, Journal of Economics and
Management: 2010.15, pp- 760-764, available from
http://internet.ktu.lt/It/mokslas/zurnalai/ekovad/15/1822-6515-2010-760.pdf

MarepuanbT € MyOJIMKYBaH ¢ CIEUATU3UPAHO HAYYHO CIHCAHUE U TIPOCIEsBa TEHACHIIMUTE
Ha MEXJIYHApOJIHUS TYPUCTHUECKH Iazap, JOBEIM J0 MPOMEHH B TOBEACHUETO HA PEATHUTE U
MOTEHLMAIHN TYpUCTU. TSIXHOTO 3HAUEHHE € ChIIECTBEHO M CE€ OTpa3siBa Ha BCUYKH YYACTHHUIU B
mporeca Ha (GOPMHUPAHETO W PEANU3UPAHETO HAa TYPUCTUUECKUS MPOAYKT - JOCTaBUMIIMTE Ha
TYPUCTUYECKHU TAKeT, ,,IPOU3BOAUTENN U OTUCTpUOyTOpU. B Tazum HOBa cUTyalusi, M3UCKBaHUS KbM
MOKA3aTeNUTe 38 YCTOMYUBOCT, pa3HOO0pa3He U Ka4ecTBO, FAPAaHTHUPAHH OT TYPUCTHYECKATa HHAYCTPUS
HapacTBaT. 3aTOBa U OCHOBHATa LeJl HA JIOKJIaJa HACOYBAa BHUMAHUETO KbM JeCTUHaUUs bbiarapus u
HamHpa u3pa3 B WACHTU(UIIUpaHe Ha Te3u npoMeHHu. Upe3 o0oOmIeHne, BCIeACTBIE Ha HAIIPaBEHUTE
KOMEHTapu U MPOYyYEHU MHEHMs Ha CHEIMaJIICTH, CE€ M3Ka3Ba CTAHOBMILETO, ye bwarapus e maiko
MO3HATa, CHTYpHA 1 CTaOuJIHA TypHCTHYECKA IeCTUHAIIHA, Pa3MoiokKeHa B Om3ocT 1o 3anaaHa Epporna.
B cpiioro BpeMe, yTBbpKAaBaHETO M KATO TaKaBa 3a aJITEPHATUBEH TYPU3bM, € YCIOBHE 32 YCTOHUHMBO

HUKOHOMHNYECKO U COLIMATTHO pa3sBUTUE C I'PUIKaA 3a OKOJIHATa Cpeaa.

Stankova M., Kirilov, S. Environmental Education Best Practices for Children in Rila Mountain,
Bulgaria. Journal of Balkan Ecology, vol.13, No 3, 2010, ISSN 1311-0527 pp. 247 — 251

CratusiTa € OnMT 3a MoJ0OpsBaHE HA METOJUTE Ha MPEMO/IaBaHe MO SKOJIOTHS U ONa3BaHe Ha
npupogata. C moMoIITa Ha MYITHUMEIUNAHU MPE3CHTAlNU, MPOBSKIaHE Ha WHTEPIpPETALUOHHHU
EKOJIOTUYHH €KCKYP3HH, UTpa U CUMYJIAIMK, MHOBATUBHH TEXHUKU B EKOJIOTMYHOTO OOpa3oBaHUE B
Puna nnanuHa MoraT Ja ce ToJyJar MoJ0KHUTETHA Pe3YJITaTH BbB BPh3Ka ¢ YCTOWYMBOTO 00pa30BaHUE,

YCTOWYMBOTO Pa3BUTHE U YCTOWYMBUS TYpU3bM. [IpenioskeHn ca Bb3MOKHOCTH 32 OBENI0 pa3BUTHE U



MOJIepHU3HpaHe Ha 00pa30BaTEIHUTE MPOrpaMy, HACOUSHN KbM YCTaHOBSBAaHE Ha TM0-BUCOKO Ka4eCTBO
Ha y4eOHHs TIpoLeC B HAYAIHUTE, CPETHUTE U BUCIIUTE YUWIIUILA.

[Ipennarat ce U HAKOM HHOBATHMBHU METOMH 32 €KOJIOTMYHO 00pa30oBaHUE KaTo IOCEIIEHHE Ha
MSCTO, ITPYNOBa JAUCKYCHs, aHAJIU3 Ha CUTYallUsITa, UTpa Ha POJIM, TEPEHHO IMPOYYBAHE, EKOJOTHMYHHU

UrpH U paboTa Mo MPOEKTH.

VIII. Ily0nukanum oT ydacTusi B HAYYHH KOH(epeHIn

Stankova, M., Iv. Vassenska, D. Uzunova. (2017). Evaluation of traditional crafts and customs’
importance as resources for cultural tourism in destination Bulgaria, INTERNATIONAL
SCIENTIFIC CONFERENCE CONTEMPORARY TOURISM - TRADITIONS AND
INNOVATIONS, Celebrating the 50th Anniversary of the Establishment of Tourism Program
and the 45th Anniversary of the Geography of Tourism Department19 — 21 October 2017, Sofia,
Bulgaria

Hanuiie e cBeToBHa TeHIEHNIMsA 3a Ch3JlaBaHE HAa HOBO OTHOIIEHHWE KbM HAlMOHAJIHUTE
LIEHHOCTH, MOpaJ i OTBAPSHETO HA TPAHULIUTE MEXAY CTPAHUTE U HapacTBaIllMs MPOLEC Ha NHBAa3Us Ha
Yy KYATYPHU BIMsAHUS. B Ta3u cBeToBHA 00CTaHOBKA, MHOI000Pa3HeTO OT KYITYpPH MPEAU3BUKBa
BCE MO-TOJisIM MHTepec. To3u MHTEpec € MPSKO CBbp3aH C TypH3Ma, Thi KaTo ce siBsBa €IMH OT
CTUMYJINTE 32 OCBIIECTBIBAHETO Ha MHOXECTBO TYPHUCTHMUECKH NMBTyBaHUsA. B pesynrat, 3a nma ce
OTI'OBOPH Ha THPCEHETO Ha MOTPEOUTENUTE, ce Bb3paxkaaT 3abpaBeHu TpaAWLK WK ce U300peTsBar
H3KYCTBEHO CH31a/ICHH MTPOCTPAHCTBA, OPraHU3UPAT Ce ChOUTHSA, KOUTO OCBEH Pe3epBaTH Ha KYATYPHO
HACIIEICTBO Cca M HomyispHa ¢opma 3a MpUBIMYAHE HA TYPUCTH M Ch3JlaBaHe HAa TYPUCTHYECKH
aTpakiuy. ToBa OT cBOS CTpaHa € MpeArocTaBKa 3a (OPMUPaHETO Ha WHOBATHBHO TpeliaraHe B
cdepaTta, KoeTo OM OCUTYPHIIO pa3lIMpsiBaHE HAa TYPUCTHUECKHUS CE30H, CHKMBIBAaHE Ha MECTHAaTa
WKOHOMUKA, PEMO3UIMOHMpPaHe Ha TypUCTHYEcKaTa JecTuHanmu. [Ipe3 mocieqHuTe roauHu odave,
TYPUCTUYECKHUAT OyM IIPOBOKHUpA ONpeAeeHo Oe3MOKOMCTBO, OTHOCHO HaUMHA HA M3IO0JI3BaHE Ha TE3H
00eKTH M TOCTUTaHETO Ha OalaHC B pallOHUTE WM, MEXAY ACHHOCTHTE MO KOHCEPBHUPAHETO H
OMa3BaHETO MM U Pa3BUTHUETO HA TYPUCTHUYECKH OM3HEC MHUIMATUBH, KOUTO Ja ca ycToitunsu. Dakr e,
4e OCUT'ypPSIBAHETO Ha Bb3MOKHOCTH 32 “‘ChBMECTHO”’, IOPH CHMOHO3HO KOMOMHHPaHE Ha TYPUCTHYECKH
MOTPEOHOCTH, JIOKATHO HMKOHOMHYECKO M COIMAJHO pa3BUTHE, WKOHOMHYECKH W3rOOM 3a
TYpUCTHUYECKUSI OM3HEC W OmasBaHe Ha TYPUCTUYECKUTE PECypCH, HE ce BMECTBa B pPaMKHUTE Ha
nomutukara, BogeHa or OHECKO. C koeto, aHra)kupa BCUUKH JECTUHAINH, THPCEIX CTIeIIMaTn3aIHs
B KYJITYPHUS TYpU3bM, B “KOHTEKCTa’ Ha TUHAMUYHO IIPOMEHSIINTE CE Ma3apHU YCIIOBUs, HapacTBall]

TYPUCTOIIOTOK X OYaKBaHH 11O OTHOIICHUE HA HETO 3a PBCT.



CrankoBa, M., UB. Bbcencka, K. [lporana. (2016). Anaau3 Ha noTeninuaga Ha biaaroesrpaa kato
TYPUCTHYECKA JeCTUHALMS 32 YeTUPH ce30Ha, UepHoMopcku Typuctudecku ¢popym, Bapua 2016,
Bbuarapus-TypucTnyecka gecTuHanys 3a YeTHPH ce30HA, cc. 315-325

3a ma ce OIEHM HACTosIaTa M TOTEHIMAJHa KOHKYPEHTOCIMOCOOHOCT Ha JEeCTHHAIUS
Bbnaroesrpan, ce npoBexxaa SWOT ananu3. 3a HyXAWTE Ha aHAKM3a CE MOJI3BA MYOJIUYHO JOCTHITHA
nH(OpMaIys B MIIAHOBETE 32 pa3BUTHE Ha 00JIACTHO M OOIIMHCKO HUBO. KaTo 11110, B TAX ce 0TOens13Ba
CTpATErmyecKoTo reorpad)cko pasmnojoKeHne Ha TePUTOPUATA U BE3MOKHOCTHTE 32 TpaHCTPaHUIHH
BpPB3KHU. 3ajiara ce Ha Ona3BaHe Ha MPUPOJHOTO OOTraTCTBO, HCTOPUUECKHUTE U KYATYPHU MAMETHHUIU, HA
U YHACJIEJEHUTE U KYATYPHU TPAJAUIINU U C€ TPEIBIDK/IA OCUTYPSBAHE HA YIECHEH JOCTHII 10 THX.

UzBexna ce ocobeHo BaxkHATA LeJ, MOMYISIPU3UPAHETO MM J1a MPOBOKHUPA YBAXKEHHE U TOPIOCT
y MECTHOTO HaceleHHue, KakTo M yIIOBaHUe 3a OBJEIIeTO Ha ToKoJeHusATa. Pa3oupa ce, oTuurar ce u
SIBHUTE C1a00CTH 3a Pa3BUTUETO HA TypU3Ma KaTo HEJOCTAThYHH MECTHH (DUHAHCOBU BH3MOXKHOCTH 32
peanu3upaHe Ha WHBECTHUIIMOHHHM TMPOEKTH, HEAJEKBATHOCT Ha MAJKUTE TMPEANPUATUI KbM
M3HMCKBAHMATA HA EBPONEHCKUTE CTAHIAPTH, HEI00pE Pa3BUTH CUCTEMHU 3a TPETUPAHE HA OTHAIBIIUTE U
JIUTICA Ha MYOJIMYHO-YaCTHH MapTHhOpPCTBa HO ChIO Taka ¥ pa3kprBa IMUPOK HAOOP OT MOTCHIUATHU
BB3MOXHOCTH, 0cOO€HO B chepaTa Ha TypH3Ma H MOJI3BAIIU CE OT Pe3yNTaTUTe OT M3IBIHEHHETO Ha
pa3HoOOpa3HU MPOEKTH, 0cOOEHO B 00XBaTa HAa TPAHCTPAHWYHOTO HapTHHOpPCTBO. IloguepraBa ce
edexTa OoT M3rpakJaHeTo Ha aBTOMarucrpana ,,CTpyma”, MOBUIIaBaHETO HA KOHKYPEHTOCTIOCOOHOCTTA
Ha YOBEUIKUS pecypc, NPU HAIWYMETO HAa JBA YHUBEPCUTETA, KAKTO U HEMOCPEACTBEHUTE MOJ3U OT

YCBOABAHETO Ha NOTCHIIKAJIA OT TEPMaJIHHU BOAH, 0COOCHO B 06HII/IHCKI/I$I HEHTBP.

CrankoBa, M., CB. Kaneitues. (2016). [Ipuaoxennero Ha MH(POPMANMOHHNTE TEXHOJOIHH B
TypH3Ma KaTo HHCTPYMEHT 3a MepCOHAJIM3MPaHe HA BPb3KaTa ¢ norpedurteanrte, Yepaomopckn
TypucTHiecku popym, Bapna 2016, brarapusa-Typucruyecka qecTUHAIUs 32 YeTHPH Ce30HA, CC.
307-315

HapmizaneTo Ha HHPOPMAIIMOHHUTE U KOMYHUKAIIMOHHHM TEXHOJIOTHU B MHYCTPHSITA
Ha Typu3Ma Ce¢ OKa3Ba OT IIbPBOCTEIICHHO 3HAUCHHE 32 HAYMHA Ha HEHHOTO (DYHKIIMOHUpPAHE.
Oxka3BaHWTE BIMSHUS W BB3JICHCTBUS MPOMEHST XapakTepa Ha CHBPEMEHHHUS TYPH3BM H
MpeANoJiaratT pa3BUTHE HA HOBA HAyYHA MMapanrMa, 4pe3 KOsTo Ja ce 00XBaT BCHYKH HOBOCTH,
HO W Jia ce¢ JIOCTUTHE JO HOBOTO IOKOJICHUE Ha WH(pOpMAIUATa U HA TEXHOJOTHYHATA
kouBeprennus’. Tasu HayyHa mapagurMa UMa U COLMAIHM M3MEPEHMs, KaKTO U 3ajara Ha
MIEPCOHANM3UPAHETO HA TYPUCTHIECKUTE YCIYTH, KATO M3TPaXKJa BpbB3Ka C MOTPEOUTENUTE U

IMO3BOJIsIBA TC Ja MOJYy4YaT MO-IIOAXOAAIU U YAOBJICTBOPABAIU I'M YCIIYT'H. B To3m KOHTCKCT,

UnformationandCommunicationTechnologies  inTourism. (2014). (Ed.) Baggio, R., M.Sigala, A.
Inversini&J.Pesonen, available on 25 August 2016 from http://www ifitt.org/wp-
content/uploads/2014/05/eProceedings ENTER2014 PhDWS-Jan17201411.pdf



HaCTOsIIaTa pa3padoTKa € ONHT 33 U3ACHSIBAHE HA POJISATa Ha MHPOPMAUOHHUTE TEXHOJIOTUH
B TypHU3Ma BBHOOIIIE, KAKTO ¥ HA 3HAYSCHUETO U BIUSHHUATA UM 33 OBITrapCKus TYpU3bM, Taka ue
Jla CIIOCOOCTBA 3a MOIMYJIPU3UPAHETO MY, HO U 3a MOBUIIIABAHETO HA YAOBJIETBOPEHOCTTA HA
TYPHUCTHUTE, TMPOSBABAIIN WHTEPEC WM TIOCEIIABAIIM JSCTUHALMS bbirapus, He3aBUCHMO OT

CC30Ha.

CrankoBa, M., CB. KaueiiueB (2015). [IpomoTrupane Ha KyJTYPHOTO HACJIEICTBO Ype3 Typu3Ma:
HCTOPMH OT MMHAJIOTO M CIIOMEeHH OT Objaemiero, 7-mu YepHoMOpcKkH TypucTHYecKH (opym,
COopHMK ¢ HAYYHHM JOKJIaaH, cc. 221-230

NupopmupaneTo Ha TMOTCHIMAIHHUTE TOCETUTEIM 3a MPHBICKATEIHOCTTA Ha
JECTUHAIMATA € OT U3KJIIOUHTETHA BAXKHOCT. MOXe a ce pa3Tiiekia KaTo Crelu(pUICH aceKT
Ha KOMYHHUKAIIMOHHUS MPOLEC, NHULIHUUPAH OT TypUCTHYECKATa ACCTHHAIUA, YUSATO €]l €
OpHEHTHpaHa KbM paslpocTpaHsBaHe WHPopMaIys Ha WHOOPMAIUsS Cpell TOTCHIIMATHUTE U
peaNHU TYpHCTU. BCBIMHOCT, KOMYHHUKAIUATA C TSIX BKIIOYBA BCUYKH (JOpMHU Ha HH(POpMAITHS,
NpeHa3HaYeHa 32 BPEMETO MpEOH, NpU NPECTOM U Clej] MOCCIICHHE B TYpUCTHYECKAaTa
nectuHanus. TpsOBa na ce oTOenekn ChIO Taka, 9¢ KOMYHHKAITUATA € OT TOJIIMO 3HAYCHHE 32
WHOOPMHUPAHETO HA TYPUCTUTE U Thil KaTo 00XBAIlA ISUTOCTHUS TPOIIEC TI0 MOCEIIEHUETO Ha
TypUCTUYECKATa ACCTUHAIUS, MOXE J1a ObJIc MOIIIEH HHCTPYMEHT 3a CMEKYaBaHe Ha eeKTa OT

H3MO0JI3BAHETO HA KYJIITYPHOTO HACJII€EACTBO B TYPUCTUYCCKOTO NMPECATIOKECHUC.

CrankoBa, M., Ctr. Kupuiaos (2013). Ilo Bbmpoca 3a 3ejieHHsl TypM3bM, €KOTypH3Ma H
YIpaBJeHHeTO HA HAIMOHAJHUTE NMApPKoBe, N3AaHue Ha YepHOMOPCKH TypucTHYecKH ¢opyM,
Bapna, 2013 r., cc. 214-229

JoKIaabT € mpeacTaBeH Ha 6-To u3gaHue Ha YepHoMopckus Typuctudecku Gpopym B rp. BapHha.
doxycupa ce BbpXY poJisiTa Ha TUIAHUPAHETO, YIPAaBICHUETO U OPTaHU3UPAHETO Ha TYpU3Ma, ChOOpa3HO
edexTuTe, MON3UTE U HETaTUBUTE OT HErOBOTO Pa3BHUTHE 32 JECTHHAIIMHUTE M MecTHaTa oOHocT. U B
Ta3u Bpb3Ka, akICHTHpa BbPXY AITEPHATUBUTE HA MACOBUS TYpU3bM, MHTEpeca KbM KOUTO TpaifHO
HapacTBa. [IpefcTaBsT ce U ce MPOTUBOMIOCTABAT NePUHUINHN 32 EKOTYPU3IBM U 3€JIeH TYPH3BM, KaTo ce
W3IION3BAT ONpeneneHus] Ha MeXIyHapoAHOTO EeKOTYPUCTHYECKO OOIIEecTBO, Ha ABCTpajmiicKara
KOMUCHSI 32 HallMOHAJTHA EKOTYpHUCTUYECKa CTpaTerysi, Ha CBETOBHATAa TYpUCTUYECKa OpraHU3alys IpH
OOH u np. AHanm3upar ce TeHJCHLUHUTE B pa3riiek1aHaTa 00JIacT KaTo ce MPOCeAsBaT KOHKPETHH
JIAaHHU 32 OpOsl Ha €KO TYPUCTUTE M eKOTYPUCTUUECKUTE MIBTYBAHUSA OT HAa4ajioTo Ha 90-Te ronuHu Ha
OTMUHANUS BeK. LISIOCTHOTO KOHIENTyalnu3upaHe Ha HaydyHaTa pa3paboTKa ce MPOEKTHpa KbM
YIIPaBJIEHUETO HAa HAlIMOHAJIHUTE MTAPKOBE U MO-CIEINAIHO BbPXY IU1aHa 3a ynpasyeHue Ha HIT ,,Puna®,

C OrJI€ Ha ChIICCTBYBAIIUTEC HpO6J'[eMI/I, TPYAHOCTH U NIEPCIIEKTUBH.



CrankoBa, M. (2011). Typu3bM U yCTOHYMBO Pa3BUTHE — MPEeAN3BUKATEICTBA H NePCNEeKTHBH 32
TypucTHYeckara aecruHanus, OO0nieiiHa HaydyHa KoH(epeHIHs ¢ MeKIYHApPOIHO ydacTHe,
YHCC - Codmus, cc. 111-120

JloknanbT u3cnenBa Bb3MOXKHOCTHUTE 3a MPEpasIIek/1aHe Ha KOHLENIUATA 32 ChLUIHOCTTa Ha
TypU3Ma, Taka ue Ja ce pa3KpusAT HOBUTE U3MEPEHUS B Pa3BUTHETO MY KaTO HaCOYBa BHUMAHUETO KbM
Pa3HONOCOYHHUTE MY MPOSBU Ha BB3AelcTBHE. ChOTHACAWKU MpobieMaTHKaTa KbM TYpUCTHYECKaTa
JIECTUHALUS ¥ YCTOMUNBOTO pa3BUTHE, IO-KOHKPETHO CE CIIMpPA BPXY NPOSBJICHUATA HA F€OTypU3Ma 1
TeOTYPUCTHYECKHUTE MPAKTUKHU. 3allUTaBa ce MO3UIKATA, Ye Ouneiiku O0a3upaH Ha IPUCHIIUTE TOPSIAKH
Ha OOIIHOCTTA-IOMAaKHH, T€OTYPU3MBT Ce TpHeMa 32 CTa0HJIeH U3TOYHUK Ha HKOHOMHYECKH TOI3H U
COLIMAJIHYU MPUIO0OUBKY 32 HEWHUTE MPeICTaBUTENH. Pa3BuBaIINTE 0 TYPUCTHIECKN areHIIMU U 00EKTH
HaeMaT MECTHM CIyKUTEJIM M CTUMYJIUpPAT 3a€TOCTTa M MECTHOTO IMPOM3BOJCTBO, YCIOPEIHO C
Pa3BUTHETO Ha PEIUIla OCHOBHU COIL[MAITHH YCIYT'H KaTo 3/paBeonasBaHe u oOpazoBanue. U cnen xaro
YJIeHOBeTe Ha OOIHOCTTa pa3bepaT NOJ3UTE OT TeoTypu3Ma, Te IoeMaT OTFOBOPHOCT 3a
CTONAHMCBAHETO Ha IECTHHAIUATA, C KOETO CE MOIbprKa LIEI0OCTTa Ha MSCTOTO.

B 3akmouenue ce 06001aBa, 4e Moa3UTe OT Pa3BUTHETO Ha TEOTYPUCTUYECKH MPAKTHKH KaTo
€/lHa HOBa aJITEpHATHBA 33 YCTOWYHMBO TYPHCTHYECKO Pa3BUTHE ca 0€3CIOpHU. [ e0TypU3MBT AOMbIIBa
NPUHIUIUTE HA YCTOHYMBOCT UYpe3 M3rpaxJaHe W 3acuiiBaHe Ha reorpadckus xapakTep Ha
JIECTUHALIUATA, Ha HEWHOTO "4yBCTBO 3a MSCTO," Karo Habnsra Ha OTJIMYMUTEIHOCTTa HA MECTHUTE
OOIIHOCTH, OT KOETO MOJ3a UMAT KaKTO MOCETUTENUTE, TaKa U MECTHOTO HaceleHue. [ eoTypusMbT
OKa3Ba CHHepruueH /obenuusaBamy/ edekr. Bcuuku enemeHTH Ha reorpadckus XapakTep 3aeaHO

u3rpaxaaTt u oborarsBar npeacraBaTa Ha TypucCTa U HETrOBOTO IIPEKMBABAHE.

CrankoBa, M. (2011). KonkypeHTOCIOCOOHOCT W JMBepcHM(pUKAnMA HA JUCTPUOYLMOHHUTE
KaHATH Ha TypHCTHYecKara AecTHHanus, IOOuieiiHa HayYHONpakTHYecKa KoH(epeHIus ¢
MEKAYHApOIHO y4dacTHe “ChbBpeMeHHH H3MepeHHMsl Ha Thpropckusi 0m3nec — KomyHukanmms
MeKAy HaykaTa W mpakTukara', kategpa "Toproscku 6msnec”, CA "JI. A. llenos" — CBuios,
11 — 13 maii 2011 r., cc. 385 -390

JoknansT e mpencraBeH mo BpeMe Ha MOOwieliHata HaydHONpakTHYecKa KOH(EpeHIHUs C
MEKJIYHApOJHO ydacTHe, opraHusupana ot kateapa "TeproBcku Ouznec", CA "I. A. Llenos" —
CauioB. Pe3tomupaHo, HETOBOTO CHIBPKAHUE € OPraHU3UPAaHO OKOJIO HAOOP OT KIIIOYOBH €JIeMEHTH
KaTo0: KOHKYPEHTOCIIOCOOHOCT, TypUCTHUECKa MOTUTHKA, TYPUCTHUECKH JECTUHALIUH, TUCTPUOYIIHS Ha
TYpUCTHUYECKUS MPOAYKT. OTOensi3Ba ce, ye B pe3yATaT Ha HACTBIWINTE U3MEHEHUS B CBETOBHHTE
MazapHU CTPYKTYPH MPE3 U3MHUHAIMTE BaIeCET FOANHM, CPEICTBATa U IPUOMMUTE, TOCPECTBOM KOUTO
ce BoAW OWTKaTa 3a MazapHO HAJAMOILINE ca MPETHPIENH 3HAYNTEeTHH MPpOMeHH. B oTroBop Ha TsX, H

MHAYCTpUATA Ha TypU3Ma C€ MPECTPYKTYpPHUpa, IMOCPEACTBOM OpPHUEHTHUPAHE KbM IIOJIMTHKH,



ocurypsiBalii e()eKTUBHOCT 32 TYPUCTHYECKHUTE ACCTUHALMH M TYPUCTUYECKUTE TPEANPHATHI —
JIOCTaBYMIIM U MIPOU3BOIUTENN HA TYPUCTHUECKU TPOIYKTH.

Ha to3u ¢oH, mokmaabT ce Qoxycupa BBPXY OHE3HM MOJUTHKH, KOHTO C€ ABSIBAT BaKEH
WHCTPYMEHT 3a €IHOBPEMEHHO BB3JEHCTBHE BBPXY KOHKYPEHTOCIHOCOOHOCTTAa Ha NMPOAYKTa U Ha
npoBexaaHarta aeiHoct. [loguepraBa ce, 4e TAXHOTO MPAKTUYECKO MPOSBIEHHUE € MHOTO CIIOKHO U
CBBP3aHO C MMOCTOSIHHA MJIM YeCTa MPOMsHA Ha IPUOPHUTETUTE U TOALIETNTE, ChOOPa3HO HACTHIIBAILIUTE
MIPOMEHU B OKOJHAaTa KOHKYPEHTHa cpela WIM 00JacT - W3MEHEHHS Ha BBHIIHUTE W BBTPEIIHH
WKOHOMHYECKH, COIIMATHHU, TEXHUYECKH, TEXHOJIOTHYHH U JPYTH YCIOBUS Ha () YHKIIMOHUpPAHE, KAaKTO U

IOJT BIUSTHUE Ha CYOeKTUBHUS (DaKTOp, KOMTO 3abprka MM YCKOPSABA PasTIIeKIaHUTE MPOLECH.

Usroreuim: M. CrankoBa



Abstracts of scientific publications by Mariya Zlatkova Stankova

I. Habilitation publication

CrankoBa, M. (2019). AHaan3 W AMArHOCTHKA B KOHTEKCTAa HA KOHKYPEHTOCHOCOOHOCTTa B
Typu3Ma, YHUBepcuTeTcko nzgareactso npu I03Y ,,Heopurt Puiackn”, baaroesrpaa, ISBN 978-
954-00-0202-6, 303 crp.

Stankova, M. (2019). Analysis and diagnostics in the context of competitiveness in tourism,
University Publishing House at South-West University '"Neofit Rilski', Blagoevgrad, ISBN 978-
954-00-0202-6, 303 pages. (In Bulgarian language)

The monograph, presented as the habilitation publication explores the tourism-related
competitiveness issues, presenting a methodology for analysis and diagnosis so as to facilitate the
strategic assurance process. In structural terms it consists of an introduction, five parts, conclusions and
summaries, the literature used. An important component of the study are the five applications that
summarize the empirical material used for analysis and diagnostics.

The five sections are separate modules that, in their entirety, set the research framework and
emphasize the importance of factor analysis applied to the needs of the tourism industry, analysis and
diagnostics of competitiveness. They present the specifics of tourism and the tourist destination. The
positive and negative effects of tourism development are explored and presented. The various
classifications for the tourist destination as a localization of the consumption of tourist services are also
considered. To clarify the tourist experience, the basic terminological apparatus is studied and the
responsibilities of the stakeholders interested in the development of the tourist destination are identified.

Particular attention in the monograph is paid to the techniques of system and factor analysis in
the detailed presentation of the available scientific literature on the subject and outlining the trends in
its evolution. Emphasis is placed on the applied aspects of factor analysis in relation to competitiveness
in tourism and tourist destination as its spatial identification. On this basis, the relations of
competitiveness with the satisfaction of tourists, the tourist experience and the attractiveness of the
destination, as well as the weight of the various factors influencing them, were diagnosed. The
dimensions of satisfaction with the tourist offer for the destination Bulgaria and the peculiarities of the
tourist experience have been researched and revealed. On this basis, conclusions are drawn regarding its
competitiveness and sustainability. It is presumed that the environment in which tourism develops is
very dynamic and this provokes situations of threat and uncertainty and in order to achieve sustainability
and stability, the tourism industry in Bulgaria must follow a clear course of development and
management in terms of competitiveness. In addition, an approach is proposed to target strategic
planning in the context of competitiveness. A purpose-built model has been constructed to interpret the

cluster approach to tourism in relation to competitiveness, its attainment and sustainability with the



involvement of all stakeholders in the sector. The author takes the position that the attractiveness of the
tourist destination, the successful positioning of the tourist product and the competitiveness in tourism
are interrelated and conditioned. She also comes to the conclusion that in order to be a competitive
tourist destination, all stakeholders interested in its development should jointly identify the elements
that determine the destination image: from the root causes that provoked tourist interest in an area to the

services and support activities offered.

II. Independent monograph

CrankoBa, M. (2009). YcbBbplIeHCTBaHe YNpPaBJIeHHETO Ha TYPHCTHYECKATA NAeCTHHaLMS,
M3parenctBo ,,ABanrapa-Iipuma®, Copus, cc. 386, ISBN 978-954-323-597-1

Stankova, M. (2009). Improving the Management of the Tourist Destination, Avangard-Prima
Publishing House, Sofia, p. 386, ISBN 978-954-323-597-1. (In Bulgarian language)

The monograph examines a major aspect of tourism, aimed at increasing the competitive
position of the tourist destination. It is structured around explaining the theoretical issues of the
competitiveness of a tourist destination. Official statistics data are analysed and compiled on the basis
of which specific trends are drawn. Particular attention is paid to methodological issues related to the
competitiveness of a tourist destination. The publication offers an advanced methodology for assessing
the competitiveness of tourist destination, based on the methodological tools of Prof. Manol Ribov for
analyse and assessement of competitiveness of the tourist product. However, the focus is on
competitiveness analysis as a key component of the methodology for analyzing the tourist destination.
For the needs of the research and in order to illustrate the author's conceptual proposition, 7 tourist
destinations - competitors within the region of Europe are evaluated and compared. The analysis is for
Bansko, Borovets and Pamporovo destinations in Bulgaria, Tyrol in Austria, Cortina d' Ampezzo in Italy,
Kranjska Gora in Slovenia and Uludag in Turkey. The empirical part of the study is based on an
evaluation of six parameters, so as to determine the change in the competitiveness of Bansko as
destination, compared to its competitors in the European plan. In parallel, an analysis of the
competitiveness of the tourist destinations at the destination-country level is also suggested within the
annual results, derived from the Travel and Tourism Competitiveness Index, presented by the World
Economic Forum.

The study outlines trends, with the main purpose, to illustrate the methodology for analyzing
the competitiveness of tourist destinations. And since Bansko is the focus, strategic options are being
offered to improve its management in sustainable manner. They are based on a proactive strategic
approach, taking into account the individual interests and aims of the stakeholders interested in the
destination development. In particular, two different scenarios have been tested for improving the

management of destination Bansko - improving management by developing alternative forms of tourism



and by developing congress and festival tourism. The benefits and negatives of perceiving them are
outlined. None of them are found to be able to meet the requirements for sustainable tourism. Sustainable
tourism must have sustainable results that are valid for the entire community throughout the destination
area and, most importantly, must ensure sustainable economic growth. For this purpose, a third scenario
is proposed - aimed at the destination development as a whole, and not on a separate segment, where

planning and strategy are valid throughout its whole territory.

II1. Monograph is co-authorship

CrankoBa, M., C. Kupujos (2011). Ctparernu 3a yCTOWYUB TYPH3bM, YHHBEPCHUTETCKO
uznareiactso npu I0O3Y ,,Heoput Punckn”, baaroesrpan, ISBN: 978-954-680-794-6, cc. 256 ot

KOHNTO cOOCTBEHO aBTOPCTBO Ha cTp. 4-43; 156-233.

Stankova, M., S. Kirilov (2011). Strategies for Sustainable Tourism, University Publishing House
at South-West University “Neofit Rilski”, Blagoevgrad, ISBN: 978-954-680-794-6, p. 256 of which
own authorship on pp. 4-43; 156-233. (In Bulgarian language)

The content of the monograph is divided into the following chapters: Introductory words, "On
the nature of sustainability”, "Chaos as a projection in the modern market order", "Legislative norms
and practices related to sustainable tourism", "Ecotourism in the context of sustainability", "Concerning
the potential for the development of ecotourism in protected areas", "Formulating the problem of
sustainable tourism management", Conclusion and Used literature.

M. Stankova is the author of chapters one and five. They provide a detailed analysis of
definitions of sustainability, sustainable development, sustainable tourism, eco-tourism and a number of
other issues. International and national legislative norms, documents and practices on environmental
protection, sustainable development, sustainable tourism and in particular ecotourism have been
explored. Ecological, geo and rural tourism are specifically considered. In tourism practice, they are
considered as a "responsible" form of tourism, conceptually oriented to creating situations in which the
object of tourism - contact with nature, appreciation of natural beauty, sense of calm, good physical
condition, etc. - is possible to be protected from negative influences. In order to offer the needs of
potential tourists in an environmentally friendly way, opportunities and good practices for practicing

them are presented.

IV. Participation in a collective monographic publication

Stankova, M. & S. Kirilov (2019). ENVIRONMENTAL EDUCATION AND EDUCATIONAL
SUSTAINABILITY (THE CASE OF RILA NATIONAL PARK, BULGARIA). CHAPTER
FOURTEEN in Research, Development and Education in Tourism, Cambridge Scholar



Publishing, ISBN (10): 1-5275-3719-6, ISBN (13): 978-1-5275-3719-4, pp. 228-240,
https://books.google.bg/books?hl=en&Ir=lang en&id=312pDwAAQBAJ&oi=fnd&pg=PA228&0
ts=yh8Z9JzNS &sig=DnOJ-- wZYn90zOSEpQXeFI8HhU&redir_ esc=y#v=onepage& q&f=false
The issue of sustainable development and environmental protection lies with modern human
civilization, acquiring over time a growing relevance and sharpness. The impact of the environmental
factor on public life, is becoming more and more tangible in all its economic, political, social, and
biological dimensions. However," sustainable" education should be a priority for the Bulgarian
educational system by focusing educational content in practical programs and best practices on relevant
educational fields on sustainability. Moreover, the introduction of accompanying specialized training
on sustainable development creates prerequisites for the formation of a broader and deeper study of the
issues related to nature and culture and their protection as the environment. While looking for positive
examples so as to set the direction of the necessary educational transformation, the study focuses on the
practice of the established Rila National Park involving interpretive classes in sustainable/environmental
education. Research on the topic shows that the potential of such practices is still not sufficiently used
in existing educational practices in Bulgaria, which in turn makes it important to present them to relevant

stakeholders and interested audiences.

Stankova, M., R. Pashova (2019). IMPROVING OPPORTUNITIES FOR ECONOMIC
DEVELOPMENT IN PROTECTED AREAS IN BULGARIA THROUGH SUSTAINABLE
TOURISM, Thematic collection of the papers of international significance “ ENHANCING
COMPETITIVENESS OF NATIONAL ECONOMIES AND ENTERPRISES”, Ni§, pp. 87-108,
ISBN: 978-86-6139-183-5

This study aims to present the main characterological features of sustainable tourism
development and, in compliance with the regime of the protected areas in Bulgaria and their
management plans, to identify and propose recommendations to improve economic development
opportunities by developing sustainable tourism practices. The research focus is on the analysis of
management plans of the natural and national parks in Bulgaria and the planned activities leading to an
economic increase in the adjacent territories.

Methodologically, a review of the legal framework and specialized publications on the subject
is carried out, as well as methods of monitoring, expert evaluation, synthesis and SWOT analysis are
used. It has been established that in all the management plans to tourism is given a special place. From
the analyses it is apparent that all studied areas have exceptional tourist potential.

Unfortunately, there is still a lack of adequate state and regional policy to these territories.
However, there are various opportunities related to economic benefits for the local population through
the development of sustainable tourism. Practical implication — As a result, the study contributes with
concrete opportunities for economic development in the protected areas concerned. It also identifies the
need to apply innovative governance models to ensure its sustainability. The originality of this study

stems from the achievement of certain scientific results concerning the prospects for sustainability of



economic development in/for the protected areas in Bulgaria by enriching the existing knowledge in this

field, focusing on its tourism potential.

CrankoBa, M. (2018). Ilocturane Ha ycTOIH4YMBOCT, CTAOWJIHOCT, CHTYPHOCT B TYPHU3Ma NPH
B3aMMO/IeiiCTBHE ¢ TapaMeTPHUTe HA KOHKYPEHTOCIOCOOHOCTTA (HAa TYpHCTHYeCKaTa
JleCTHHANHS), B KOJeKTHBeH MOHorpaduien Tpya ,Y CTOMUUBO PA3BUTHE,
YIIPABJIEHUE U IIVIAHUPAHE®, Yuus. U3narenctBo ,,Heoput Puncku®, baaroesrpan,
ISBN 978-954-00-0181-4, cc. 50-62

Stankova, M. (2018). Achieving sustainability, stability, security in tourism in interaction with
the parameters of competitiveness (of the tourist destination), in a collective monograph
"SUSTAINABLE DEVELOPMENT, MANAGEMENT AND PLANNING", Univ. Neofit Rilski
Publishing House, Blagoevgrad, ISBN 978-954-00-0181-4, p. 50-62

The growing role and importance of the tourism sector to the global economy and society,
together with the comprehensiveness of its spatial extension, raise a number of challenges (Velikova,
2018). They affect tourist destinations, tourism businesses, carriers, tourists, local community, along
with all the other representatives of stakeholders in the tourism developing countries. However, the most
important of these challenges continues to be the sustainability of tourism development at local, regional,
national and international levels. And in the same time, due to vulnerability of the modern tourism
industry, the challenge of sustainability is already bound and dependent on other characteristics such as
stability and security. In search of the objective prerequisites for vulnerability and sustainability of
tourist destinations, this study aims to examine these characteristics that are able to influence
sustainability, while setting out measures for balanced development. The main analysis is on country-
level tourist destinations, as shown in the Industry Competitiveness Index of the World Economic
Forum. Bulgaria and four of its direct competitors - Greece, Turkey, Croatia and Slovenia - have been
analyzed. The conclusions are oriented primarily towards obtaining a higher awareness for the

achievement of the opportunities for sustainability management.

Stankova, M. & Drogala, K. (2018). COMPETITIVENESS OF THE GREEK TOURIST
PRODUCT, Thematic collection of the papers of international significance *“, Ni§, pp. 189-209,
ISBN: 978-86-6139-153-8

Tourism is one of the most important pillars for the Greek economic growth and income streams.
Considering this fact, and bearing in mind that competitiveness plays an important role in the growth
and development, the research assesses the Greek competitiveness with the aim to identify the crucial
issues and challenges in the development of the tourist policy for the destination. The methodological
apparatus chosen to examine the competitiveness of Greece as a tourist destination and the tourist
product it offers can be characterized as complex, including drawing up a conceptual framework, using

quantitative data on the basis of analyzes of primary data of the Association of Greek Tourist Enterprises



(SETE) and of the Travel and Tourism Competitiveness Reports, published by the World Economic
Forum, as well as observations and conclusions based on the trends in the international tourist
market. When selecting the methodology, the specificsof the purpose was taken into account, observing
the principles of precision and objectivity. The research suggests a framework of a national tourism
policy focused on the development of an integrated tourism development program, on a national and
regional level, which will be realistic, achievable and harmonized with the EU objectives, in order to
develop the Greek tourist industry efficiently and effectively and to raise its international
competitiveness. The survey is practically oriented to the extent that it is intended for all those interested
in the development and competitiveness of tourist destinations, the trends of the tourist market and the
findings and conclusions made in this respect regarding the destination Greece. The originality of this
study stems from the achievement of certain scientific results concerning tourism competitiveness by

enriching the existing knowledge in this field, focusing on the experience of a destination Greece.

CrankoBa, M. (2018). PexpeanuoHHMAT pecypc Ha TYpMCTH4YeCKaTa JeCTMHALUN, B
KOJIEKTHBEH MOHOTrpaduieH Tpya ,,Pekpeanusita — HAYUH HAa ocurypsiBaHe®, M3naTesncka
kbma ,Apanrapa llpuma“, Codus, cc. 270-317, ISBN 978-619-160-976-5

Stankova, M. (2018). The recreational resource of the tourist destination, in the collective
monographic publication Recreation - a way of providing, Avangard Prima Publishing House,
Sofia, p. 270-317, ISBN 978-619-160-976-5 (In Bulgarian language)

As it is obvious, tourist destinations could not exist and function in the absence of resources.
Recreational resources, defined as a set of natural and man-made objects, are of particular importance
and require a specific approach when they are a major prerequisite for the supply of tourism products.
This observation determines the necessity of finding a suitable conceptual form for the organization and
management of the tourist destination, which covers the key aspects of recreational activities and the
sustainable utilization of recreational resources on its territory. Proper geographical positioning, on the
other hand, is a prerequisite for the efficient use of recreational resources to increasingly meet the needs

of the population and the growth of their well-being, while respecting the principles of sustainability.

Stankova, M. & Ivanova, V. (2017). SUSTAINABLE AND COMPETITIVE TOURISM
PERSPECTIVE TROUGH EFFECTIVE TOURISM PLANNING, Thematic collection of the
papers of international significance “Enhancing Micro and Macro Competitiveness —
Possibilities and Limitations”, Ni§ 2017, pp. 101-117, ISBN 978-86-6139-138-5

Tourism is one of many activities that requires planning and coordination. In the past, tourism
planning was looked at from a simplistic viewpoint. A common misconception was that tourism
planning simply meant encouraging new hotels to open in an area, promoting more airline flight, easing
border crossings by automobile, mounting a promotional campaign and then counting the revenue from

tourists. The experience of destinations over the last decades has shown this to be naive method of



developing. Assuming such a determination as a starting point, the main purpose of the research is to
examine the importance of effective tourism planning in ensuring economic benefit and sustainability
for tourist destination.

Providing this objective is achieved by using the existing methodology of planning as a process
of coordinating initiatives to reach new conditions. Primarily, because planning is also a main function
of the management process by means of which the guidelines of the development are set or what, when,
where, by whom and how to be perform. It further defines modus operandi of for achieving the goals.

The obtained results highlight the key areas of the importance of effective tourism planning in
ensuring economic benefit and sustainability, emphasizing that tourism must be developed and managed
in a controlled, integrated and sustainable manner, based on sound planning.

The practical implication and originality of the paper is expressed mostly in the use of planning
as approach, whereby tourism can generate sustainable economic benefits to an area, without creating

any serious environmental or social problems.

Stankova, M. & Vasenska, 1. (2017) IMPROVING DESTINATION MANAGEMENT
EFFECTIVENESS, Ni§ 2017, pp. 135-160, ISBN: 978-86-6139-136-1

The global public is facing global problems affecting the interests of states and public systems,
and largely related to the establishment of lasting peace, the protection of the environment and the
prevention of natural disasters. They, as well as the resulting consequences, have a significant impact
on all aspects of people's lives. Consequently, they have inevitable projections on the tourism industry,
where no tourist destination can be completely protected from different threat situations. In keeping with
this, the main objective of the present study is primarily to identify existing and potential threats at the
macro level - the global market space by designing them at the micro level - the tourist destination so as
to identify the appropriate approaches for increasing the efficiency of the destination management. The
research methodology, being appropriate to the intended objective, includes literary review, induction
and deduction, observation, analysis and synthesis. At the same time, due to the specifics of the studied
subject, the principles of conformity, completeness, continuity and transformation apply to it. The
findings show that the threats, some of them known, and other difficult to predict, periodically imminent
tourist destinations. However, destinations can invest in developing strategies to mitigate their effects
as well as to recover. Case studies can be used as a foundation for building an algorithm to capture
similar events in the future. The studied topic is particularly relevant for the tourism industry, which is
highly vulnerable to threats, and at the same time is impressively vital. Publications on this topic are
available; nevertheless it remains a field for new developments both with practical implication and

public benefit.



CrankoBa, M. (2017). KpeaTuBHOCT W momyJisipu3upaHe Ha KyJarypara, 'nasa 14 B Enoxu Ha
KpeatuBHoctTa, U3narencka kpma ,,Apanrapa Ilpuma®, Cogus, cc. 213-267, ISBN 978-619-160-
804-1

Stankova, M. (2017). Creativity and the Promotion of Culture, Chapter 14 in the Era of
Creativity, Avangard Prima Publishing House, Sofia, p. 213-267, ISBN 978-619-160-804-
1. (In Bulgarian language)

Bulgaria has huge potential for the development of cultural tourism. There are numerous
historical and cultural monuments in our country, houses with unique Renaissance architecture, remains
of ancient cities, fortresses, tombs, impressive churches and cathedrals. Part of the cultural tourism are
the holidays, customs and crafts in different parts of our country, which are still observed today. Local
cuisine, folk songs and dances, traditions and all that we can summarize with the word folklore are also
considered in regrads to cultural tourism. This rich tourist potential, related to the Bulgarian folklore,
the national life and customs, can be used in different directions in order to motivate potential tourists
and to develop a strong cultural tourism offer. Thus the guests of our country can get acquainted with
the traditional business activities in our lands - the production of wine and rose oil; to participate in a
course in traditional Bulgarian craft - embroidery, knitting, carving, pottery and others; to study the
authentic Bulgarian folklore; to immerse themselves in the magic and mysticism of Bulgarian customs.

Bulgarian crafts and customs have a centuries-old history, but today they act as the bearer and
supporter of the national values and possess the ability to attract with the uniqueness and mystery of
their performance. This could be used to address the needs of tourists in the knowledge and enrichment

of the emotional and spiritual world.

CrankoBa, M. (2016). Typucrnueckure JeCTHHAIIMH W YCTOWYMBOTO pa3BUTHEe B KOJEKTHBEH
MoOHOrpaguyeH Tpya ,,CbBpeMeHHM TeHACHIMM B pa3BHTHeTO Ha Typu3ma“, HznatencTBo

» I pakusa-M*, cc. 127-165, ISBN:978-619-700-317-8

Stankova, M. (2016). Tourist Destinations and Sustainable Development in the Collective
Monograph publication "Contemporary Trends in Tourism Development", Trakia-M
Publishing House, p. 127-165, ISBN: 978-619-700-317-8 (In Bulgarian language)

The topics for tourist destinations and trends in their development is particularly relevant, but
also widely comprehensive. As a result of changes in the attitudes of the visitors to the international
tourist space a new type of destinations are gaining in popularity. The increasing free time, the desire
for environmentally friendly lifestyle, maintaining more social contacts, the need to live more active and
conscientiously, form the new values of the modern consumer of tourist services. In these conditions,
the interest in the developments in tourist destinations is triggered largely by opportunities to integrate

the concept of sustainability in the strategic framework on workforce factors, natural and anthropogenic



environment, technology and innovation. The tourist destination is a distinct area or more physical space
in which a tourist spends at least one night. It includes resources (natural and/or anthropogenic) and
products such as support services and attractions that can be visited or consumed within the duration of
the visit. The destination also has physical and administrative boundaries set for the needs of
management, and images and perceptions that presuppose its competitiveness in the market. It includes
multiple stakeholders, including the local community; can be a partner and has the ability to participate
in networks as part of the larger destinations®.

The sustainable growth in tourism demand in recent years is a strong argument in support of the
argument that tourism should be a priority in the economic development of the countries having the
necessary potential. Therefore, it should be followed the statement of Taleb Rifai, WTO Director
General, who noted that tourism can play a key role in economic growth, especially at a time when many
countries in Europe and North America are struggling to stabilize and provide new jobs. However,

despite the positive trends, instability in the world economy is reason enough destinations to be cautious.

V. Studies in peer-reviewed volumes
CrankoBa, M. (2014). KoHKypeHTOCOCOOHOCTTAa Ha TYpHCTHYeCKaTa [eCTHHAIUS BbB
(axkTopHus ananms, ,,Hayka u odmecrso”, l'ogumank Ha Hayynun Tpyaose Ha BKOHK, Codus,

cc. 58-94, ISBN 1314-5436

Stankova, M. (2014). The Competitiveness of the Tourist Destination in Factor Analysis, Science
and Society, BCOSC Annual Scientific Papers series, Sofia, p. 58-94, ISBN 1314-5436 (In

Bulgarian language)

The study focuses on the manifestations of the competitiveness of the tourist destination and its
exploration in factor analysis. The topic of tourist destinations and trends in their development is
particularly relevant, but also broad. As a result of changes in visitors' attitudes, a new type of destination
is gaining popularity in the international tourist space. The increasing leisure time, the pursuit of an

environmentally friendly lifestyle, the maintenance of more social contacts, the need to live more

! Crankosa, M. (2003). Typomeparopcka u TpancroprHa aeiinoct, YU ,,Heodut Punckn”, Braroesrpan cc. 89-
91; Bux cbuo: Pudos, M., M. CrankoBa u xonektus. (2008). Typucrnuecku nectunanuu, M3narencrso ,, Tpakus-
M”, Codus, cc. 13-43; Crankosa, M. (2008). IlpoyduBaHe U NPOEKTUpPAHE HA TYPUCTUUECKHU JECTHHALUM,
Wznarencka xbma ,,Aanrapa - Ilpec”, Codus; Leiper, N. (1995). Tourism management. Melbourne: RMIT;
Likorish, L.J., and A.G. Kershow, 1958, Trade Travel, Practical Press, London; Butler, R. (1980). “The concept
of the tourist area lifecycle of evolution: implications for the management of resources.” Canadian Geographer,
24: 5-12; Buhalis, D. (2000). “Marketing the competitive destination of the future.” Tourism Management, 21: 97-
116; Ritchie, B., G. Crouch and S. Hudson (1999/2001). “Developing Operational Measures for the Components
of a Destination Competitiveness/Sustainability Model: Consumer versus Managerial Perspectives.” In Consumer
Psychology of Tourism, Hospitality and Leisure edited by Geoffrey Crouch. CABIL: Wallingford; Dwyer, L., and
Ch. Kim (2003). “Destination Competitiveness: determinants and indicators.” Current Issues in Tourism, 6 (5):
369-414



actively and consciously, shape the new values of the modern consumer of tourist services. In these
circumstances, the interest in the trends in the development of tourist destinations is provoked to a large
extent by the possibilities to integrate the concept of sustainability into the strategic framework, taking

into account the main factor influences.

VI. Textbooks and handbooks
CrankoBa, M., 2010, OcurypsiBaHe Ha YCTOWYHMB TYPH3bM B TYPHCTHYeCKATAa 1eCTHHAIUS,
Yuusepceurtercko m3nareacrso npu O3V “Heodput Punckn”, baaroesrpan, cc. 248, ISBN 978-

954-680-719-9

Stankova, M., 2010, Providing sustainable tourism in the tourist destination, University
Publishing House at South-West University “Neofit Rilski”, Blagoevgrad, p. 248, ISBN 978-954-
680-719-9 (In Bulgarian language)

The textbook examines key interpretations of the sustainable development concept within the
macro environment, guiding principles and strategies for achieving it. It draws attention to the specific
interrelationships between ecology and sustainable development, with an emphasis on the three
fundamental aspects of interpreting the concept of sustainable development - economic, social and
environmental. As well as outlines the constraints that hamper sustainable development, together with
specific recommendations for adopting the concept of sustainable development. Illustrating the
principles of sustainable development in tourism is achieved by tracking the emergence and
development of geotourism as a form of alternative tourism.

The textbook includes the knowledge necessary to clarify the characteristics of the sustainable
development and their implementation in specific tourism practices. Considering the world trends, the
author outlined the prerequisites for the future sustainable development of the destination Bulgaria in

the international tourist area.

CrankoBa, M. (2006). AnTepHATHBEeH TYPHU3bM: OPTraHM3ANMMOHHY NPUHIUIIA W YIIPABJCHCKH
npakTuku, Y uuB. M3narencrso ,,Heoput Puiacku“, ISBN 978-954-680-452-5
Stankova, M. (2006). Alternative tourism: organizational principles and management practices,
Univ. Neofit Rilski Publishing House, ISBN 978-954-680-452-5

Modern tourism is a mass socio-economic phenomenon. Globally, it is the third most important
source of foreign exchange earnings, after the export of oil and cars. The tendency is to take the lead at
the beginning of the 21st century.

Analyzing the dynamics of the main economic indicators for tourism development, it can be
concluded that in the last fifteen years it has developed at a high rate. Even in conditions of unfavorable
global trends and in periods of economic crisis in the world economy, tourism has maintained its positive

growth trends.



Regarding to that, the success of tourism activities is largely related to the state of the
environment in which they take place. The connection between tourism and the natural environment is
two-way. Awareness of environmental problems by tourists has led to actions in the public and private
sectors that aim to combat the problems arising from tourism. The sector responds to the desire for better
care for the environment in several ways, namely:

- development of sustainable tourism strategies in the public sector and the establishment of
Associations on environmental issues in the private sector;

- development of various codes of conduct and individual regulatory measures by the private
sector;

- a set of compatible actions at international, national and local level related to tourism research
and projects that test its proper and appropriate development;

- offering new tourist products aimed at lovers of alternative tourism.

CrankoBa, M., B. XamkukoreB (2007). C4eToBOAHO-MH(OPMALMOHHO OCUIYpPsIBAHE HA
TypUCTHYECKATA areHlus, 1. 1 u 2, npuioxenne 1 n 2, U3naresncka kbma ,ABanrapy - [llpuma”,

C., cc. 119, ISBN 978-954-323-344-1

Stankova, M., V. Hadzhikotev (2007). Accounting and Information Assurance for the Travel
Agency, Ch. 1 and 2, Annexes 1 and 2, Avangard - Prima Publishing House, S., p. 119, ISBN 978-
954-323-344-1 (In Bulgarian language)

The textbook provides knowledge and forms competencies for students in connection with
accounting and information support of the travel agency. When setting up a travel agency, it is necessary
to anticipate and evaluate all possible aspects of its development - organizational, financial, personnel,
etc. To outline the main avenues for its development, the most important issues, problems and ways to
solve them. In this direction, the textbook aims to track the movement of information in the tourism
enterprise (in the example of a travel agency) by forming an idea of the alleged volume of business
endeavor not only financially but also in terms of organizational, structural and substantive aspects. . In
order to achieve greater certainty in the forecasts, a framework for re-analyzing the company strategy is
proposed through a pre-developed questionnaire according to the nature of the activity and the target

market selected.

CrankoBa, M. n koaektus (2010). YcrpoiicTBO Ha TypHCTHYeCKH JecTHHanuu B bwarapus,
Y4eOHO momaraJjio mox o0m0TO PHLKOBOACTBO M pegaknus Ha M. CTaHkoBa, YHHBEPCUTETCKO
nsnarenacrso npu K03y “Heodur Puiackn”, baaroesrpan, asropcreo Ha M. CTankoBa riasa

nbpBa — cc.5-28 ISBN - 978-954-680-718-2



Stankova, M. and co-authors (2010). Organization of tourist destinations in Bulgaria, Study aids
under the general guidance and editing of M. Stankova, University Publishing House at South-
West University “Neofit Rilski”, Blagoevgrad, authorship of M. Stankova Chapter One - p.5 -28
ISBN - 978-954-680-718-2 (In Bulgarian language)

The handbook (a practical guide based on a project for tourist zoning of Bulgaria to 2009-2010)
has been developed in accordance with the curriculum of the specialty "Tourism" for Bachelor Degree.
It is intended to provide the learning process with the necessary teaching materials.

Mariya Stankova is the author of the first part of the textbook, which is of an introductory nature,
treating especially topical problems for the organization and arrangement of tourist destinations. It
focuses on the issues of tourism zoning, examines the best practices of leading tourist destinations and
traces the development of the zoning process for the destination Bulgaria. On the basis of a detailed
comparison, the opportunities and perspectives in the tourism policy for the studied destination Bulgaria

are outlined.

VII. Articles in scientific journal

M STANKOVA, C AMOIRADIS (2020). THE SYSTEMIC CRISIS AND THE NEED FOR
SUSTAINABILITY: AN OVERVIEW. Management Research & Practice, Volume 12, Issue 1,
pp. 15-26 available from http://mrp.ase.ro/index.htm, indexed in Emerging source citation, in
WEB OF SCIENCE

The advent of the information age along with the quest for economic growth has brought about a
plethora of systemic changes in the ecosystem. The issues of environmental sustainability or ecological
sustainability, i.e. meeting the needs of human population without affecting the health of the overall
ecosystem (Morelli 2011). Sustainability is thus a broad concept in organizational context and is
required to be maintained in the purviews of economic, social, and environmental social dimensions
(Kleindorfer et al. 2009; Melville 2017). In this paper, the concept of sustainability is analyzed in the
context of its five key aspects comprising of ecological, socioeconomic, political, epistemological, and
psychological crisis. The purpose of this article is to analyze the reasons of the failure of the ecosystem
to sustain increased economic activities and to illustrate the necessary concept of the sustainable
development. That is presented from its emergence until the theories of twentieth century and later its
modern form. This is based, in the present study, on human realization of limits to growth, sustainability
as the solution to growth problem, and the Brundtland Commission that shed light on growing popularity
of sustainability in business ecosystem. Ecological, socioeconomic, political, epistemological, and
psychological crisis are the five key aspects of the sustainability crisis, which are also discussed in the

context of a theoretical approach of the issue of the present paper.



Dimitrov, M. & M. Stankova (2019). ENHANCING THE DESTINATION IMAGE THROUGH
PROMOTING POPULAR RIVER CRUISE DESTINATIONS, Vol 7 (2019): CBU International
Conference Proceedings 2019 / Economics and Business, DOI:
https://doi.org/10.12955/cbup.v7.1340, indexed in WEB OF SCIENCE

The sector of cruise tourism is growing in both subdivisions: river and ocean cruises. The most

popular river cruise destinations in Europe are connected with historical places around big rivers such
as the Danube, Rhine, Volga and others. One cruise itinerary consists of several tourist destinations,
well-known and unknown for the cruise tourist, and creates one tourist destination combined with
different ports of call. The well-known ports of call such as Paris, Vienna, St. Petersburg are the main
attraction for the tourists.

Among them there are some ports of calls which the tourist is not familiar with before visiting
them. River cruise tourists have the opportunity to discover smaller cities in the chosen country or visit
a new country as a tourist destination. For the areas where tourism is in a very early developing stage it
is crucial to create a unique destination image which could influence the future choice of the tourists
and bring them back.

The study focuses on the main objective of exploring the attitudes of tourists traveling on two
European river cruise routes, their experience and satisfaction within the visited destinations. The
research has a scientifically applied character, outlining certain attitudes that would be of interest to the
business operating on river cruise destinations. Research results show that popular cities are a pull factor
for river cruise tourism. Integrating them into the tourism offer as part of the long-term tourism planning
would bring benefits to the destination by contributing to the creation of a unique and attractive

destination image and growing popularity.

Stankova, M., K. Drogala (2018). National tourism competitiveness: a comparative research
between Greece and Bulgaria through the last decade, Journal of Science & Research”, Vol. 11,

2018, uznanue Ha BKOHK, ISSN 1314-295, pp. 51-67.

This paper aims to investigate and analyze the competitiveness of tourism industry of the

neighboring countries and tourist destinations Greece and Bulgaria. Research subject is the national

competitiveness of the two destinations and its elements’ change over the last ten years. Object of the

study are the competitive positions of each of the destinations designated by the Travel and Tourism

Competitiveness Index and the changes in policies and economic performance as well as in the factors

determining them. Relative to the object and subject in order to achieve the purpose, the methodology of

the study abides by the comparative analysis, synthesis and induction, fully following the methodology

of the World Travel and Tourism Council, used in defining the Travel and Tourism Competitiveness

Index. With its analysis, results and conclusions, the study would be useful for all stakeholders interested

in Bulgarian and Greek tourism development.



Stankova, M. & Iv. Vasenska (2017). Tourism destination competitiveness models Tourism and
Travelling (open-access Journal) Volume 1, 2017 Issue #1, pp. 58-64,
https://businessperspectives.org/author/mariya-stankova

Nowadays tourism is one of the few branches which creates jobs in the big Bulgarian cities and
big tourist centers as in the rural and mountain areas, providing variety of opportunities for over fifty
kinds of specialists from different ages. In those frames, the aim of this paper is to unveil, analyze and
evaluate the possibilities for enhancing its competitiveness at destination level trough a sustainable
planning model. The object of study is the competitiveness of tourism destination Bulgaria according to
The Travel & Tourism Competitiveness Index. We have combined the expert method and the method
of observation, applicable for the analysis of competitiveness, as well as the adopted Index methodology.
Moreover, together with its comprehension, the paper suggests a model for sustainable planning and

development for the surveyed tourism destination.

Dimitrov, P., M. Stankova, Vasenska, I. & D. Uzunova (2017). Increasing attractiveness and
image recognition of Bulgaria as a tourism destination, Tourism & Management Studies, vol. 13,
num. 3, 2017, pp. 39-47, DOI: 10.18089/tms.2017.13305, indexed in WEB OF SCIENCE

The concept of tourism destination attractiveness does not constitute anew topic in the scientific
literature in the field of tourism. On the contrary, attention has been brought towards it since last
century’s 60 years. For a relatively long period, however, the existing studies show outthat they not only
did not lead to the creation of a single platform forevaluation, but rather have resulted in a fragmentation
of the researchers’ opinions. At present, numerous authors have been trying to identify the destination’s
attractiveness and factors influencing tourists’ decision-making process to assess a given area as a
desirable vacation spot. The attractiveness of the area does not only depend on thecharacteristics of its
corresponding site and the local population, but alsofrom tourist cognitive image perception of the
destination. The presentpaper comprises the results from two separate studies conducted inparallel from
2011 to 2014 and it aims to outline the various factors thatcould influence the process of increasing of
attractiveness and imagerecognition of Bulgaria as a tourism destination. For this purpose,
amultifactorial analysis of the whole tourism destination of Bulgaria wasapplied alongside with a
cultural profiling of an almost iconic andlandmark micro destination for cultural tourism such as the
town ofPlovdiv (or the ancient Phillipopolis found by the king Phillip the Second, the father of
Alexander the Great).

Stankova, M., & Vasenska, 1. (2015). COMPETITIVENESS AND TOURISM DEVELOPMENT-
IN SEARCH OF POSITIVE IMAGE-REPRESENTATIONS OF BULGARIA AS A
DESTINATION. Ekonomika, 61(3), 43.



Choosing the holiday destination and formatting a preference for it is based on a recognizable
image, a good reputation, awareness of the main competitive advantages of a destination, and hence -
the importance of this image and reputation for the competitiveness of tourist destinations. The image
is an important, significant part of the tourist destination, on how to present to an international audience,
but also what influences consumer’s preferences. Considering this, the study examines the concept of
forming an image of Bulgaria as a holiday destination, in its social and psychological perspectives. And
has the following objectives: (1) to propose the formation of a positive image of Bulgaria as a tourist
destination, and (2) to put the focus on Thracians culture heritage. Built on the findings that regrettably,
the positive initial image of Bulgaria as a tourist destination, differs from the actual experience of

tourism services for consumers.

Stankova, M., 2012, Some remark about the tendencies and Economical benefits regarding the
destination for Cultural Tourism, Journal of Science & Research, The Bulgarian Chamber for
Science, Education and Culture, pp. 27-33, Vol. , 2012

Domestic and international tourism is at the cutting edge of cultural exchange, providing the
opportunity for insight into both the historical and contemporary life of destinations worldwide. Given
its broad remit and international appeal, cultural tourism has developed to become a significant
phenomenon in the travel and tourism industry. According to the International Council on Monuments
and Sites (ICOMOS) cultural tourism “encompasses all experiences absorbed by the visitor to a place
that is beyond their own living environment”. Cultural tourism is designated as one of the largest and
fastest growing global tourism markets and the cultural and creative industries are increasingly being
used to promote destinations and to increase their competitiveness and attractiveness. And on that base
culture and tourism are drown out as essential tools to support the comparative and competitive

advantage of regions in global markets.

CrankoBa, M. (2012). MogenupoBanue ynpapjieHHsl TYPHTCKOH AecTHHAIMH (M0 NpHUMepy
aectuHanuu bancko), Coopuuk HaydyHbIx cTareil VIII MexnayHapoaHoil HayYHO-NpaKTHYeCKOH

KkoHepennnn, 30 mapta 2012 r., Ekarepuanncoypr, Pocens, cc. 247-251

Stankova, M. (2012). Modeling of the management of a tourist destination (following the Bansko
destination), Collection of scientific articles of the VIII International Scientific and Practical
Conference, March 30, 2012, Ekaterinsburg, Russia, p. 247-251 (In Russian language)

The article was published in a collection of scientific articles from the International Scientific
and Practical Conference held in Ekaterinburg. The purpose of the study is to investigate the
management models applicable to tourist destinations and to propose a management strategy for the
specific destination of Bansko. The development of tourism in Bulgaria and its importance for the

Bulgarian economy is monitored during the research. It is noted that the relevant time period in the



development of the Bulgarian tourist industry reveals significant environmental, social and economic
risks, especially for already over-grown resorts. At the same time, it is emphasized that the process
should be implemented within the strategic framework of sustainable development. In this regard, the
article presents a specific model that can be applied to improve the management of tourist destinations
with a view to their sustainable development. It is derived and based on an integrated approach,
consistent with the general principles of sustainable development and their implementation in the
management strategies for tourist destinations. It has been decomposed into three strategic options,

which are presented and justified.

Stankova, M., 2011, Leisure time and tourism — cultural differences in Bulgaria and tourism
impact, Journal of Science & Research, The Bulgarian Chamber for Science, Education and
Culture, pp. 13-23, Vol. 1 (2), 2011

Leisure as a concept is directly associated with recreation and relaxation. While, regarding that
connection, there are differences that can be observed. Based on studies of free time can be assumed
that today the workforce is enjoying increased leisure time and more holidays. This fact in turn
determines the increasing opportunities for leisure by practicing various forms of tourism. At the same
time, the main reasons and the way of entertainment, full use of recreation and culture are characterized
by a specificity of the different nationalities and psycho-physiological types. The study is using the
expert method, the sociological method and the method of observation for the analysis of concepts for
leisure, free time and tourism.

The object of this study is Bulgarian people and the cultural differences in leisure time and
tourism consumption in Bulgaria. The values are derived on the basis of expert researches and public
sociological issues. In conclusion, it is lined up that Bulgarians are exclusively home society - television
viewing combined with domestic work, are the two most widespread activities in the free hours and
weekends, followed by walks and meetings with friends. Bulgarians have confidence that nothing

prevents them from spending as they see fit their leisure time.

Stankova, M., 2010, National Tourism Policy, Journal of Science & Research, The Bulgarian
Chamber for Science, Education and Culture, Volume 1, 2010, pp. 49-58

In conditions of complicated, globalized and in many cases passively optimistic socio-economic
relations, the tourism industry has become a focal point of the opportunities to escape from reality. It
combines a multitude of economic and social activities and represents a key economic and employment
catalyst. Most of all, it allows, although indirectly, to manipulate the negative consequences of reckless
exploitation of natural and anthropogenic resources, the climate changes and — not of the least
significance — the socio-economic stratification, further aggravated after 2008 by the world economic
crisis. On the other hand, the paradigm is clear — tourism is the main motive power of globalization. Its

significance for the economy of developing countries and provision of employment is widely



recognized. This is also the rationale to pay, on government level, such considerable attention to the

policies applied to it on national, regional and local level.

Stankova, M., 2010, Diversification of Rural Tourism Trough Partnership Approaches in Eastern
Europe Destination, Perspectives of Innovations, Economics & Business, Volume 5, Issue 2, 2010,
pp- 30-32, nocTbpnHO Ha agpec www.pieb.cz

The societies of Central and Eastern Europe (CEE) contain many and diverse rural
cultures which present myriad opportunities for small-scale, high income, locally controlled tourism
generation. The negative impact of political and economic change has often been significant in the
region’s rural areas. But with spatially and structurally dynamic mix of mass and specialist markets to
target, there are increasing opportunities for rural attractions to act as a basic resource for tourism

organized and sustained through locally owned small enterprises.

(3) (PDEF) Diversification of rural tourism through partnership approaches in Eastern Europe destination.
Available from:
https://'www.researchgate.net/publication/45146252_Diversification_of rural_tourism_through_partnership_ap
proaches_in_Eastern_Europe_destination [accessed Feb 17 2020].

Stankova, M., 2010, The Tourism Regions in Bulgaria — Concepts and Challenges, Tourism and
Hospitality Management, International journal of Multidisciplinary research for South-Eastern
Europe, Volume 16 Number 1, pp. 109-119, May 2010

Bulgaria’s recent experience as tourism country raised the question about the importance of its
tourism regions, and the effectiveness of marketing and advertising strategies. Very weak results were
achieved about the “new” tourism region planning. The priority based in 2007 NTA (National Tourism
Agency) — the regulator which is controlling the tourism policies in Bulgaria, defined the plan for
contemporary needs about tourism planning of regions and the usage of that regions for observation,
planning and tourism development. It is also about the marketing and advertising activities of the internal
and external markets, moreover creating the suitable organizing structures and coordinating of
advertising and its tourism policies which is separated in regions is needed. Those policies in tourism

must be in regulation and stimulation.

Stankova, M., 2010, Bulgarian Tourism and Niches of Customization, Journal of Economics and
Management: 2010.15, pp- 760-764, available from
http://internet.ktu.lt/It/mokslas/zurnalai/ekovad/15/1822-6515-2010-760.pdf

The tendencies of the international tourist market through the last few years shows some changes
in the behaviour of the real and potencial tourists. These changes are significant and reflect on all
participants of the process of forming and realizing the tourist product-the suppliers of the tourist

package, its manufacturers and distributors. In this new situation, new, higher requirements are brought



up to the indicators for steadiness, diversity and quality, ensured from the tourism industry. For Bulgaria
as tourism destination it is important to identify those changes. The country is believed to be a little
known, secure and stable tourist place situated near West Europe. At the same time its setting as a
destination for alternative tourism—in general-eco, cultural, rural-in separate and complex tourist
product, is a condition for steady economic and social development in caring for the environment

decisions.

Stankova M., Kirilov, S. Environmental Education Best Practices for Children in Rila Mountain,
Bulgaria. Journal of Balkan Ecology, vol.13, No 3, 2010, ISSN 1311-0527 pp. 247 — 251

The paper is an attempt to improve the teaching methods in ecology and nature preservation.
Using multimedia presentations, conducting interpretative environmental trips, plays and simulations,
innovative techniques in the ecological education in Rila Mountain, positive results can be obtained
regarding the environmental education sustainable development and sustainable tourism. Possibilities
have been suggested for future development and modernization of the educative programs aimed at
establishing higher quality of the teaching process in the primary, secondary and higher schools.

The paper is proposing some participatory and innovative methods for ecological education such
as field visit, group discussion, situation analysis, role playing, field survey, environmental games and

project work.

VIII. Publications from participation in scientific conferences
Stankova, M., Iv. Vassenska, D. Uzunova. (2017). Evaluation of traditional crafts and customs’
importance as resources for cultural in tourism destination Bulgaria, INTERNATIONAL
SCIENTIFIC CONFERENCE CONTEMPORARY TOURISM - TRADITIONS AND
INNOVATIONS, Celebrating the 50th Anniversary of the Establishment of Tourism Program
and the 45th Anniversary of the Geography of Tourism Department19 — 21 October 2017, Sofia,
Bulgaria

Globally, a trend for creating new attitude towards national values can be discerned mainly due
to countries’ borders opening and the growing process of foreign cultural influences penetration.
Diversity of cultures produces growing interest that is directly connected to tourism as it is one of the
incentives for much of tourist trips realisation. Consequently, in order to meet the consumer demand
forgotten traditions are being revived either devised in artificially developed areas or in organised
events, which have been acknowledged as popular form of attracting tourists and creating tourist
attractions. In Bulgaria, the trend can become precondition of innovative supply formation in the sphere
that could provide tourism season expansion, local economy revival and tourist destination reposition.

Regarding to that, the main aim of this research is to obtain people’s awareness and attitude
towards the destination’s crafts and customs and their prime motives to visit particular events. The

ultimate objective is to suggest to tourism stakeholder’s communication channels to focus on the



Bulgarian heritage sites and custom events in order to attract large tourist’s flows. The main theoretical
framework of this paper involves communication related literature and the current status of Bulgaria as
cultural tourism destination. The empirical part of this research includes the writers’ own enquiry. This
current research has been conducted applying the quantitative research method for which a questionnaire

survey module was chosen.

CrankoBa, M., UB. Bbcencka, K. /lporana. (2016). Anaau3 Ha noTeHnuaga Ha biaaroeBrpaa kato
TYypHCTHYECKa IeCTUHAIUSA 32 YeTHPH ce30Ha, YepHoMopckn TypucTtudecku popym, Bapua 2016,

Bbuarapus-TypucTnyecka necTuHanMs 3a YeTHPH ce30HA, cc. 315-325

Stankova, M., Iv. Vusenska, K. Drogala. (2016). Analysis of the potential of Blagoevgrad as a
tourist destination for four seasons, Black Sea Tourism Forum, Varna 2016, Bulgaria-Tourist
destination for four seasons, pp. 315-325 (In Bulgarian language)

The report was presented at the 8th edition of the Black Sea Tourism Forum in Varna. It studies
the possibilities of Blagoevgrad as a tourist destination for four seasons. In order to assess the current
and potential competitiveness of the city, a SWOT analysis is conducted. For the needs of the analysis,
publicly available information is used on the base of the development plans at the district and municipal
level. In general, the obtained data highlight the strategic geographical location of the territory and the
opportunities for cross-border links. The preservation of the natural resources, historical and cultural
monuments, and the inherited and cultural traditions are aslo envisaged. The focus is on the particularly
important goal of promoting them to inspire respect and pride in the local population, as well as hope
for the future of generations. Of course, mentioned are also the identified weaknesses in the tourism
development such as insufficient local financial capacity to implement investment projects, inadequacy
of small businesses to meet European standards, poorly developed waste management systems and lack
of public-private partnerships. But there is also a wide range of potential opportunities which are listed,
especially in the field of tourism benefiting from the results of various projects, especially in the scope
of cross-border partnerships, the effects of the construction of the Struma highway and the enhancement

of the competitiveness of human resources in the presence of two universities.

CrankoBa, M., CB. Kaneiiues. (2016). IIpuaoxennero Ha MH(POPMAIMOHHNTE TEXHOJOTHH B
TypH3Ma KaTo HHCTPYMEHT 3a MepCOHAJIM3MPaHe HA BPb3KaTa ¢ norpednrteanrte, Yepaomopckn
TypucTtHiecku popym, Bapna 2016, brarapusa-Typucruyecka qecTUHAIUS 32 YeTHPH Ce30HA, CC.

307-315

Stankova, M., S. Kaleichev. (2016). The application of information technologies in tourism as a
tool for personalization of the connection with the consumers, Black Sea Tourism Forum, Varna

2016, Bulgaria-Tourist destination for four seasons, pp. 307-315 (In Bulgarian language)



The entry of information and communication technologies into the tourism industry is of
paramount importance for the way it operates. The influences and impacts exerted are changing the
nature of modern tourism and presuppose the development of a new scientific paradigm, through which
to cover all innovations, but also to reach the new generation of information and technological
convergence. This scientific paradigm has also a social dimension, as well as relies on personalizing
tourism services, building relationships with consumers and enabling them to receive more relevant and
satisfying services. In this context, the study is an attempt to clarify the role of information technologies
in tourism in general, as well as their importance and impacts for Bulgarian tourism, so as to promote it

but also to increase the satisfaction of tourists with an interest / or visiting Bulgaria, regardless of season.

CrankoBa, M., Cs. Kaneiiues (2015). IIpomoTupane Ha KyJTYPHOTO HACJIEACTBO Ype3 TypH3Ma:
HCTOPMH OT MMHAJIOTO M CIOMeHH OT Obaemiero, 7-mu YepHoOMOpCKH TypuCTHYeCKH (opym,

COopHUK ¢ HAYYHHM JOKJIaaH, cc. 221-230

Stankova, M., S. Kaleichev (2015). Promoting cultural heritage through tourism: stories from the
past and memories from the future, 7th Black Sea Tourism Forum, Collection of Scientific
Reports, p. 221-230 (In Bulgarian language)

Informing potential and actual tourists about the attractiveness of the destination is of the utmost
importance. It can be seen as a specific aspect of the communication process initiated by the tourist
destination, which aims to disseminate information to potential and actual tourists. In fact,
communication with them includes all forms of information intended for the time before, during the stay
and after visiting the tourist destination. It should also be noted that communication is of great
importance for informing potential and actual tourists and, since it covers the entire process of visiting
a tourist destination, it can be a powerful tool for mitigating the effects of the use of cultural heritage in

a tourist offer.

CrankoBa, M., Ctr. Kupunop (2013). Ilo Bbmpoca 3a 3ejleHHS TYPH3bM, €KOTYpH3MAa H
9 9
YHNPAaBJIe€HHETO HA HAIMOHAJHUTE MAPKOBe, M3AaHue Ha YepHOMOpCKHM TypucTHYecKH (opym,

Bapna, 2013 r., cc. 214-229

Stankova, M., S. Kirilov (2013). On the issue of green tourism, ecotourism and the management
of national parks, issue of the Black Sea Tourism Forum, Varna, 2013, p. 214-229 (In Bulgarian
language)

The report was presented at the 6th edition of the Black Sea Tourism Forum in Varna. It focuses
on the role of tourism planning, management and organization, according to the effects, benefits and
negatives of its development for the destinations and the local community. In this connection, it also

emphasizes on the alternatives to mass tourism, the interest to which is steadily growing. Definitions of



ecotourism and green tourism are presented and opposed, using the interpretations of the International
Ecotourism Society, the Australian National Ecotourism Strategy Commission, the World Tourism
Organization at the United Nations, etc. Trends in the area are analyzed, with specific data on the number
of eco-tourists and ecotourism trips since the early 1990s. The overall conceptualization of the scientific
development is designed towards the management of the national parks, and in particular on the
management plan of the Rila National Park, in view of the existing problems, difficulties and

perspectives.

CrankoBa, M. (2011). Typu3bM U yCTOHYMBO Pa3BUTHE — MPEeAN3BHKATEICTBA H MePCNEeKTHBH 32
TypucTHyeckara aecruHanusi, IO0n/jeiiHa HayyHa KoH(epeHIHWs ¢ MeKIYHAPOIHO ydacTHe,

YHCC - Codmus, cc. 111-120

Stankova, M. (2011). Tourism and Sustainable Development - Challenges and Prospects for the
Tourist Destination, Jubilee Scientific Conference with International Participation, UNWE -
Sofia, p. 111-120 (In Bulgarian language)

There are many different interpretations of what sustainable tourism is supposed to be. For
example, Butler (1999, pg. 11) argues that sustainable tourism’s ambiguity has resulted in its success
because it is “indefinable and thus has become all things to all interested parties”. The prominent and
fast rise of sustainable tourism is demonstrated by the creation of the Journal of Sustainable Tourism in
1993. And sustainable tourism’s popularity is also evident in the acceptance of it as a potential ideology
for saving tourism destinations or minimizing tourism’s impact on future destinations.

Sustainable tourism’s success has given rise to many smaller niche definitions. Geotourism is
one of them. It is a newer niche of sustainable tourism resulting in many potential research needs. And
regarding to that, the purpose of this paper is to present the geotourism definition and it’s potential to
benefit both destinations and travelers alike by focusing tourism around the geographical character of

an arca.

CrankoBa, M. (2011). KonkypeHTOCIOCOOHOCT W MBepcHM(pUKAnMsA HA JUCTPUOYIMOHHUTE
KaHATH Ha TypHCTH4YecKara AecTHHanus, IOOuwieiiHa HayYHONpakTHYecKa KoH(epeHIus ¢
MEKAYHApOIHO y4dacTHe “ChbBpeMEeHHH H3MepeHMsl Ha Thpropckusi 0Om3znec — KomyHukanmms
MeKAy HayKaTa W mpakTukara', kategpa "Toprosckm 6msnec'", CA "JI. A. llenoB" — CBuos,

11 — 13 maii 2011 r., cc. 385 -390

Stankova, M. (2011). Competitiveness and diversification of the distribution channels of the
tourist destination, Jubilee scientific-practical conference with international participation

"Modern Dimensions of Commercial Business - Communication between Science and Practice',



Department of Commercial Business, Academy of Economis "D. A. Tsenov "- Svishtov, May 11 -
13, 2011, pp. 385 - 390 (In Bulgarian language)

The report was presented during the Jubilee Scientific Conference with International
Participation, organized by the Department of Commercial Business, CA Tsenov - Svishtov. In
summary, its content is organized around a set of key elements such as: competitiveness, tourism policy,
tourist destinations, distribution of the tourism product. It is noted that as a result of the changes in the
global market structures over the past twenty years, the means and techniques used to fight for market
dominance have undergone significant changes. In response, the tourism industry is also being
restructured by targeting policies that ensure efficiency for tourism destinations and tourism enterprises
- suppliers and producers of tourism products. On this background, the focus is on those policies that
are an important tool for simultaneously impacting on the competitiveness of the product and the activity
carried out. It is emphasized that their practical manifestation is very complex and involves a constant
or frequent change of priorities and sub-objectives, according to the changes in the environment or
competitive environment - changes in external and internal economic, social, technical, technological
and other conditions of functioning, as well as under the influence of the subjective factor that holds

back or accelerates the processes in question.
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